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| Total adult population 18 years and older in Nigeria
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L %

Financially included = have/use financial products
and/or services — formal and/or informal

\ 4 \4

Financially excluded =
do not have/use any
financial products and/or
services — formal and/or

Formally served | informal
nformally served

= have/use formal financial products = have/use financial

and/or services provided by a financial products and/or services

institution (bank and/or non-bank) which are not regulated

\4

Banked v

= have/use financial products/ Served by other formal financial institutions

services provided by a bank regulated = have/use financial products/services provided by regulated

by the CBN non-bank financial institutions

Source: EFInA Access to Financial Services in Nigeria 2020
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@ FEFINnA 1n 2020, 1in 2 (53.6 miIIi(_)n_) ad_ult Nigerians were formally financially
e rmancaimoion e e 1NCIUA @, UP from 48.4 million in 2018

« 68 million adult Nigerians are financially included, with access to formal (regulated) and informal (non-regulated) financial services
« More than 1 in 3 Nigerian adults remain completely financially excluded

64.1% Financially served | 35.9% Financially excluded |
50,5% Formally included I | |
Formall
Banked other | Informal Financially excluded
44.8% 5.7% 13.6% 35.9%
47.6m 6.0m 14.4m 38.1m
: |
106m

These four strands are mutually exclusive

Source: EFInA Access to Financial Services in Nigeria 2020




@ Financial inclusion progress continues to be incremental, mainly driven by a
< EFINA steady increase in the number of banked Nigerians since 2008

Cnhancing Financial Innovation & Access

» Over 8 million growth recorded in the banked population between 2018 and 2020

* However, although the percentage of financially excluded adults decreased slightly between 2018 and 2020, the
actual number of financially excluded adults increased from 36.6 million to 38.1 million, as population growth
outpaces the rate of financial inclusion growth

% of the adult population
2020 45 6 36
2018 40 9 37

2016 38 10 42

2014 36 12 40

2012 33 11 40

2010 30 6 46

2008 21 & 53

Banked Formal other (non-bank) ® Informal m Excluded
Source: EFInA Access to Financial Services in Nigeria 2008 / 2010/ 2012 / 2014/ 2016 / 2018 / 2020 | 4




@ FFInA More recent growth in the uptake/usage of banking services has been driven by
e renemneaion s s LNE USE OF digital financial services, savings, remittances, and agents

Adult population  Adult population Adult population
96 million 100 million 106 million

% DIFF

(2018-2020)
Banked population 38% 40% 45% +5%
Remittances 24% 22% 25% +3%
Savings account 28% 21% 27% +6%
Payments 12% 16% 29%
Receive income 8% 10% 12% +2%
Loan with a bank 3% 1% 2% +1%
Banking agents 3% 3% 19% +16%

Source: EFINA Access to Financial Services in Nigeria 2020 survey | 5




| Although Nigeria has a higher proportion of banked adults than many comparator
@ FFInNA countries, formal financial inclusion continues to lag behind due to the inability
conencine Francilmnoien e acces- f DIMIBS 10 leverage digital financial service in reaching the unbanked

» Several countries have expanded financial inclusion via non-bank mobile money (reflected in yellow
sections)

South Africa 2020
Nigeria 2020
"""""" omya 2015 S -
Rwanda 2020 | 36 41
Banked Other formal (non-bank) = Informal ® Excluded
Note: There are some slight differences in the classification of products/services in the categories of the access strand between the countries

Source: EFInA Access to Financial Services in Nigeria 2020 survey and countries implemented FinScope surveys | 6



@ EEINA Nearly 60% of banked adults continue to use a combination of formal and
VA informal financial services to meet their needs

Cnhancing Financial Innovation & Access

 Formally served adults use a combination of formal and informal mechanisms to manage their financial
needs, indicating that their needs are not fully met by the formal sector alone

« 26% of banked adults with saving accounts are borrowing, mainly for business purposes. However, only 4%
are borrowing from banks

Aggregate Levels of Financial
Access*

Banked

Formal Other (non-bank) Informal

Only 2.7%
13.6%

Formal Other
3%

Informal

mBanked ®mFormal Other (non-bank) ®Informal \ /

Source: EFINA Access to Financiai Services in Nigeria 2020 survey | 7




@EFInA
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Potential opportunities for DMBs to further
promote financial inclusion in Nigeria



@ FFINnA To reach the unbanked population, DMBs must work to address the obstacles of
Cnhancing Financial Innovation &Access QCC RS S and |nst|tut|0na| exclu3|onl

« Although use of financial service agents increased significantly from about 4million in 2018 to 26million in
2020, usage remains low among the unbanked and rural population

* 62% of adults in rural areas are within proximity of financial access points/financial service providers

« Expanded agent networks could extend reach of formal financial services to more than 24 million financially
active formally excluded adults

Reasons for not having a bank account Have you used a financial service agent

0 .

(% of unbanked adults) in the past 12 months? (% of adults)
____
___________________ Urban
Unemployment
Cost of banking
Low interest on deposits

HYes HNo
Institutional exclusion refers to operational or regulatory factors such as identity or documentation

requirements, and ability to read/write in English Source: EFInA Access to Financial Services in Nigeria 2020 survey | 9




@ EFINA 17 million adults not currently making electronic payments own
e s e JONES and are interested in mobile money

Potential market for
mobile e-payments

n

i)

c

(D)
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S Using digital payments Own mobile phone

> C - o

o .© 30 million 57 million

0 =

L £

L .
o 8 Not using any electronic Do not own, but use a mobile
> — payments —— phc_)r_\e

i~ 76 million 8 million

)

E - .- . .
) Potential additional marKket for Do not own or use a mobile
= mobile e-payments with models phone

S pay .

2 for shared phone use 11 million

Do not use, but are interested in
— mobile money

17 million

Not currently interested in MM but
__say they could be convinced to use it

22 million

Not interested in mobile money

18 million

10



@ If Nigeria experiences rapid uptake of mobile money experienced in some
) EFINA neighbouring countries, financial inclusion targets could be met much faster

Cnhancing Financial Innovation & Access

= Migeria =Tanzania Kenvya Ghana ===Nigeria(baseline)
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Av WORLD DATA LAB

Source: WorldData Lab and ConsumerCentrix predictive analysis of financial access trends in Nigeria
Analysis used multiple data sources including EFInA Access to Financial Services in Nigeria survey datasets | 11




There are a large number of unmet needs in the mass and SME

@ FFINA segments. Lending presents the biggest revenue opportunity — serving
cnmene sl e e CUStOMErs across youth, SMEs and affluent

High low ::: High market opportunity
Common customer pain- 2022 projections, Naira Bn
points Informal  Formal Formal Core SME _________ Ye oung ________ Senior Competitive Total market
Limited value added BOP! Mass2e Mass2b  Youth3 Middle* owner®  Affluent>  Affluent’ infensity  size (N'Bn)
services/ benefits from A | @
: ccounts : Low
using products ; ,
- _ Savings/ Mediom ()
Limited access to lending invesiments ; :
products at favourable rates | lending low (431
Lack of tailored products Payments High @
Total | '
opportunity | _ Medium
Competitive @?}f_—_ Lox-l ) MeciiT Mejli_tiT/ EEh B EM?diUT/uifgh . Hi_gh )
mTensﬂy —— ~ ~
Total market @ @ @
size (N'Bn)

Fintech Landscape and Assessment Survey, EFInA (2020) | 12



@ EFINA There is an estimated market opportunity of USD$760 million in potential
annual banking revenue from expanded financial service offerings for

women customer segments

Cnhancing Financial Innovation & Access

Unbanked / undersensed AnnusEl Fevemie U'HH]I"I:I.I'HI:}I'
Women Customer Segments by Monthly Income WOmsen itotal unbanked / underserved)
s 67% formally banked > '.
23% salaried / 67% entrepreneurs /
0.3 A " 10% Hed fother e B 1 8En HEH
T R TFE oOWns 3 moblie 3Mn U0
67% formally banked —
19% salaried / 65% entrepreneurs |/
f 11.3% 16% HH/other 1.45Mmn / 1.25Mn 72 300 NGN
:i‘,f 82% owns a moblle 1BEBMN USD
f « 34% formally banked
« 10% salarled | 62% entreprensurs /
bd.63% u-r.un-m 28% HH/other H’
S0 &-10% 67% owns 2 moblie
. 13% formally banked 16.3Mn f 5.5Mn 190180 NG
— « 1% salaried / 30% 496Mn USD
: H.'.'ﬂﬂ-! E-I'II:l'EF]-I'E'I'EIJr!i-.l'
s o-8 £9% HH/other ﬁ
« 39 owns a moblie

EBMn  1Mn 18.6BN NGN

SOCloeConomilc ments based on monthly InCcome
=4 4BMn USD

Source: EFInA Access to Financial Services in Nigeria 2020 survey | 13




©) EFFINA Beyond financial inclusion, DMBs must become increasingly interested
— = oo In the FINANCIAL HEALTH of their customers

« Financial health refers to the ability of individuals to use financial services in ways that allows them to be
resilient and pursue opportunities over time

« Banked adults are twice likely to be financially healthy compared to unbanked adults. However, 64% of
banked adults are not financially healthy

« 3 out of 5 banked adults are struggling with liquidity issues and nearly 2 in 5 struggle with managing risks

FinHealth score (%) % of banked population

19
27
36

FinHealth dimensions

Ability to manage day to day (spend score) 0 0 0
Spend less than income 60 Yo 14% 26 %0

Build and maintain reserves (save score) 0 0 0
Save money, Invests in assets 10 /0 65 /0 25 /O

Planning and prioritising (Plan score) 20% 49% 31%

43
34 Plan ahead financially
24
Ability to manage risks 38% 2505 36%
) could recover from financial shock
National Unbanked Banked

® Financially Vulnerable Financially Coping

= Financial ly Healthy Source: EFInA Access to Financial Services in Nigeria 2020 survey | 14



@) EFINA  Recommendations

Cnhancing Financial Innovation & Access

« Stubborn access gaps have persisted since 2008 for the most excluded groups: women, Northern Nigerians,
Nigerians in rural areas, and youth

« Growth in digital financial services, agent networks, and mobile phone ownership (now at 81%) highlights

the opportunity to drive faster formal financial inclusion growth through digital financial services such as
mobile money

« Clear strategy to target non-bank population to take up mobile money and financial service agent services is
required

* Innovative solutions is needed to target rural population as well as economically active individuals outside the
formal sector

Source: EFInA Access to Financial Services in Nigeria 2020 survey | 15
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Overview JEFInA
- ™ 4 —\ : * Professionalism A

L . *» Objectivit
* To make the Nigerian financial « We envision an all-inclusive and ) ¢

Who We Are system work better, especially for the growth-promoting financial system . Innov'?tiveness
poor * Integrity

* Commitment

. ey .

Enhancing Financial Innovation & Access (EFInA) is a Financial Sector Deepening (FSD) organisation that promotes inclusive finance in Nigeria. The FSD Network is a

family of nine Financial Sector Deepening, or FSD, programmes operating across Africa.

EFInA was established with support from the UK's Foreign Commonwealth & Development Office (FCDO) in 2007 and began receiving funding support from the Bill
& Melinda Gates Foundation in 2009.

EFInA is renowned, within Nigeria's financial sector, for providing thought leadership toward achieving financial inclusion and championing the unbanked. By
funding and catalysing innovation, providing cutting-edge research, advocating for inclusive policies, and building capacity, EFInA has gained a reputation as an
“honest broker” among the private and public sectors in Nigeria. EFInA’s Access to Financial Services in Nigeria surveys and other research have served as credible
sources of information for policymakers and regulators, including the Central Bank of Nigeria (CBN), the National Insurance Commission (NAICOM), the National
Pension Commission and others, to formulate regulations and policies. EFInA has a strong focus on promoting digital financial services, and in recent years has taken
a leading role in supporting an emerging FinTech sector in Nigeria.

Since its founding, EFINA has contributed to the increased focus on financial inclusion in Nigeria, convening and supporting stakeholders to develop and work toward
the implementation of a National Financial Inclusion Strategy.



EFInA’s Access to Financial Services in Nigeria Survey — An Overview

Lack of credible data prior to the A2F Survey

2 .

2 There was no credible or reliable data on the status of financial inclusion or on access to formal
financial services.

Credible data available & used to inform decisions post 2008

»~ A2F is a nationally representative survey of Nigerian adults (18+) across all 36 States and FCT Abuja
»~ It is designed to assess all Nigerians’ access to and use of financial services, describe landscape of
access as well as to identify opportunities to promote financial inclusion in the country.

»~ It provides credible data that can highlight opportunities for policy reform and market opportunities
for financial service providers.

The Access to Fmancfal 7 surveys conducted with over 20k sample size each

~ So far, EFInA has conducted 7 A2F surveys — (2008, 2010, 2012, 2014, 2016, 2018 and 2020).
SE[VICES n N Igeria «~ The first national survey of this scope, the A2F 2008 sampled 21,110 adults and provided insights
into how consumers manage their financial lives.
«~ The 2020 survey sampled 27,703 adults and a booster sample of 1,417 15-17-year-olds. In 2020 the
survey was expanded to include new focus areas such as financial health, Covid-19 impact,
customer trust in financial institutions, and digital financial services.

The A2F remains the primary source of financial
inclusion data

»~ This survey is universally recognised by financial sector stakeholders in Nigeria.

»~ The survey has established itself as a leading source of information on national trends in financial
inclusion for industry and policymakers. This helps guide stakeholders in developing strategies,
regulators in policymaking, and generally enable them to make informed decisions.

»~ Since the beginning of the A2F surveys in 2008, the exclusion rate has shrunk from 53% in 2008 to
36% in 2020.




Links to past A2F reports and resources

=

_—_____________________________________________________________________\

’AII reports and datasets of the A2F survey (2008 -2020) are available to the public via the A2F microsite: https://a2f. ng/ N

A2F 2020 Key Findings Report: https://efina.org.ng/publication/access-to-financial-services-in-nigeria-survey-2020/

Deep dive analysis from the A2F 2020 survey:

»~ Pension and financial inclusion - https://efina.org.ng/publication/access-to-financial-services-2020-insights-on-
pension-and-financial-inclusion/

»~ State of Women's Financial Inclusion 2020 - https://efina.org.ng/wp-content/uploads/2022/02/State-of-
Womens-Financial-Inclusion-2020.pdf

» Insurance and Financial Inclusion - https://efina.org.ng/wp-content/uploads/2022/02/Insurance-and-financial-
inclusion-.pdf

4~ Opportunities for Promoting Financial Uptake through DFS - https://efina.org.ng/wp-
content/uploads/2022/02/Opportunities-for-promoting-financial-uptake-through-DFS.pdf

Examples of external uses of the data:
»~ ldentity snapshot: Inclusion for all: https://africapractice.com/wp-content/uploads/2021/09/Inclusion-for-All-
Snapshot.pdf
» Digital Financial Services in Nigeria: State of the Market Report: https://sustainabledfs.lbs.edu.ng/wp-

content/uploads/2021/12/State of Market Report 2021.pdf

»~ National Financial Inclusion Strategy Revised October 2018:

N https://www.cbn.gov.ng/out/2019/ccd/national%20financial%20inclusion%20strategy.pdf L’
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https://a2f.ng/
https://efina.org.ng/publication/access-to-financial-services-in-nigeria-survey-2020/
https://efina.org.ng/publication/access-to-financial-services-2020-insights-on-pension-and-financial-inclusion/
https://efina.org.ng/wp-content/uploads/2022/02/State-of-Womens-Financial-Inclusion-2020.pdf
https://efina.org.ng/wp-content/uploads/2022/02/Insurance-and-financial-inclusion-.pdf
https://efina.org.ng/wp-content/uploads/2022/02/Opportunities-for-promoting-financial-uptake-through-DFS.pdf
https://africapractice.com/wp-content/uploads/2021/09/Inclusion-for-All-Snapshot.pdf
https://sustainabledfs.lbs.edu.ng/wp-content/uploads/2021/12/State_of_Market_Report_2021.pdf
https://www.cbn.gov.ng/out/2019/ccd/national%20financial%20inclusion%20strategy.pdf

\) EFI nA How to use the Access to Financial Services in Nigeria 2020 Survey Data

ncing Financial Innovation & Acc

These Key Findings are just the tip of the iceberg. The A2F dataset can be used for in-depth analysis
of a variety of topics.

Reports and datasets are available to the public
« Access to Financial Services in Nigeria Survey website: www.a2f.ng
« EFInA website: www.efina.org.ng

Want specific insights? Let us know
Send a request to info@efina.org.ng

Contact Website
info@efina.org.ng www.efina.org.ng
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