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Executive summary

Migeria's financial inclusion landscape presents both opportunities and challenges. Progress towards I 3
financial inclusion has been adversely affected by unforeseen socioeconomic factors such as the
economic recession, the precarious security situation in parts of narthern Nigeria, and other factors :’:faa__r';:;"' gﬁ;"’nﬂr
such as the slow uptake of Digital Financial Services (DFS). 50% opul ft-i e
endures extreme
Migeria has the largest number of people living in extreme poverty in the world. Nearly 50% of the ERREE
population endures extreme poverty, the unemployment rate stands at around 23% 1, and a significant
portion of Nigerians lack adequate education. Not surprisingly, financial exclusion stands at 36% for
women and 24% for men?, with a relative gender gap? of ~33%, placing Nigeria below its peers,
The Migerian
. _ _ . . : . 23% unemployment
It is against this backdrop that the National Financial Inclusion Strategy (NFIS) was developed to rate stands at
boost overall financial inclusion to 80% of the adult population and reduce exclusion to 20% by 2020, around 23%
However, according to the revised NFIS, Nigeria is not on track to achieve its 2020 targets.

L Mational Bureau of Statistics 2018
2. Assessmentaf Women's Finarcial Inclusion Survey, 2019 - guantitative survey

3. Defined az a relative, or percentage gap - so not an absolute gap (as the absolute gap in this caze would be 26% - 24% = 12% but the relative
Rapis 122734 = 33%if taking waormen s exclusion as the base) G
i M 8 Wity
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Source: Mational Bureau of Statistics 2008, Matianal Francial lrglusion Strategy 2018: EFlnd Access o Finarcial Services In Migeria 2008 Survey




Executive summary

This study set out to identify what causes the gender gap in financial inclusion and how it can be
closed. The approach and focus of the study was not understanding overall drivers of exclusion,
but specifically surfacing the drivers of higher exclusion in women, than in men. Ultimately, the
study aimed to answer the following questions:

1. How do access, usage, and supply of financial services differ between men and women and most

importantly, what drives this?
2. What are the financial needs and ambitions of excluded women?

3.  What are the perspectives of current Financial Service Providers (FSPs)? Why do they not target or

otherwise reach women in greater proportion and numbers?
4.  What can be done to improve women's access to and use of financial services in Nigeria?

5. Tothe extent that women in Northern Nigeria encounter different and perhaps even greater challenges

with regards to the above topics, what can be done to address their specific needs?

& orm | -




Executive summary

Key findings

1|2

COur analysis found that lack of income, lack of education and low trust in F5Ps are the most important
drivers of financial exclusion for both women and men and that these factors also drive the gender gap.
They jointly explain ~&0% of lack of access for both genders. Because women have significantly lower
income, education, and trust levels than men, these factors alse, to a large extent, explain the gender gapin
overall exclusion. In other words, women and men with similar levels of income, education, and trust in
F5Ps are approximately equally likely to be financially excluded yvet women typically have much lower
levels of income and education than men do

However, when looking specifically at formal inclusion, gender does play a significant role: Women are less
likely to be formally included than men, even when controlling for levels of income, education and trust.

The findings reveal a number of specific nuances and implications:

1. The focus of efforts to boost women's financial inclusion should shift beyond product innovation to
address the underlying drivers of gender gaps, through more systematic efforts to address women's
incomes and economic empowerment, education and boosting trust in F5Ps. Our analysis suggest that
these are key to closing gender gaps and improving the financial inclusion of women.

L Trustismeasured by respanses to the quastion, “What kind of provider do woeu trust the maost?

Mate: Dhifferences amangst wormen, for example, differences between women in the North versus women in the South, are detailed in the
‘Drefiming and understanding the gender gap’ section

ﬁ <JEFInA |




Executive summary

2. Although gender in and of itself is not a driver of exclusion, the core drivers of income,
education, and trust in FSPs! tend to be highly gendered. In order to close the gender gap,
targeted, additional research is needed to achieve a more detailed and nuanced understanding of
its zendered and gender-specific drivers. By no means will that require starting from scratch-
many elements of this are known already.

3. Excluded women may not have access to financial services, but they do have financial needs
and ambitions. The current structure of the financial system in Nigeria and its associated

regulatory environment is one in which the cost of investment and the cost-to-serve is not met
with sufficient ability and willingness on the part of excluded women to pay. For example, a
combination of regulatory differences and poor infrastructure has not allowed DFS to contribute
as strongly to financial inclusion, as it has in other countries.

4. Given the benefits of formal inclusion over informal (including but not limited to better
consumer protection, generally more attractive pricing, and a wider range of products types

and values), the drivers that cause men to be more formally included need to be understood
further.

1. Trustismeasured by responses to the question “What kind of prowider do you trust the mose?

Maote: Dhfferances amangst wiormen, far example, differences bebvweon women in the Morth versus wamen i Bhie Soutn, are detailed in the
'Defiping and understanding the gender gap’ section

Q JEFInA | 6




Executive summary

1|2

This study confirms that women have lower levels of income, education and trust in FSPs, but did not uncover
the reasons why, with sufficient granularity, to enable the design of interventions to address this.

Going forward, it will be important to not only determine the drivers behind these factors but also to identify which
elements are anchors and which are corollaries or consequences of the anchors, Such determinations will be
critical to designing appropriate interventions that focus on the binding constraints.

Due to low demand and the current regulatory and macro-economic environment, FSPs do not deem the
business case to extend their products and services to drive greater financial inclusion, to be sufficient.

In parallel to improving women's livelihoods, stakeholders also need to explore options to improve the commercial
viability of serving financially excluded women, even in the absence of improved income, education and trust in
F5Ps.

Joint action can help identify the drivers of commercial viability and their relative importance. In order to
determine the type and level of subsidisation, regulation and business model innovation needed to reach
currently excluded women with quality services, we must first know: (i) the gap in commercial viability; (i) the
scope of the opportunity in terms of the sizes of different segments, their needs, their willingness and ability to pay,
and what they are willing to pay for: (iii) the costs-to-serve (both capex and opex) for current providers; (iv)
opportunities for cost reduction through joint initiatives and economies of scale: and (iv) the potential cost
reduction with alternative models (with/without regulatory changes)

& e |




Executive summary

Further research should also further an understanding of the specific next steps toward understanding the
factors driving demand for informal financial services, to transfer learnings to expansion of formal
inclusion. This research has confirmed informal financial products are accessed more by people with lower
education and trust levels and by women. Informal services may be a stage of development towards formal
inclusion and increased depth and quality of inclusion. If the appeal of informal services is better understood,
it can perhaps be strengthened with a better ‘onramp’ to formal services.

We also recognise that commercial viability will be insufficient to make all segments of excluded women
attractive to serve for F5Ps. Stakeholders who choose to focus on achieving social impact by serving these
groups in the short to medium term, must recognise that continued subsidies will be needed unless or until
these segments become commercially viable; offerings must be relevant to the underserved female population,
meeting them ‘where they are’ with their low levels of education, income, and trust in F5Ps; and where possible,
products and services should be designed to increase income, education, and/or trust in FSPs.

CBN and EFInA are well placed to guide and/or manage the Fl ecosystem and to generate the knowledge
required to address the gender gap, quantify the key supply and demand elements that determine the viability
of the business case for serving excluded and/or underbanked women, and promote and drive learnings across
interventions and stakeholders for improved alignment and collective action.




This study is captured in a few different documents, each of which can be
read independently whilst complementing the others

= PowerPoint dooument capturing bath study set-up ard study findings, Including recammendations for interventicn and additional research
Study findings: _

(P Point) Glossary of terms included te allow the reader to develop 2 comprehensive understanding of guantitative findings
= Referencestotechnical report where relevant, enabling the reader to dive deeper, if required

= Condensed study firdings focusing on the key insights
& specific emphasks onimpfications and recommendations as opposed to research findings and analytical approach

= In-depth description of all the technical and statistical aspects of the guantitative research and analysis, including:
. Apprioach fo tool development—translation, scripting, ard testing
- Approach o feld team recruitment and training
. Samplirg approach, including gearraphical coverage, samphing methodokogmy ard implementaticn {3t state, EA, housenold and respandent level),
repdacement methaodolegy and autcomes
] Data I'|;I|"-"|I.|'|ﬂ proincols and oulcames '!'||_':|||Ei|";:l':|?._'||'|| grgamnisaticnar freld wwork and giuality ecatral

Technical report

. Weights required toachieve representativersss at various lewels [astested and aligned with Migerian Burams of Statistics)
- The design of various tepe of statistical anabyses (descriptive, bivariabe, maulilvariate) Inchuding explanation of sptbwasre used
¢ Challenges, mitigation measires, and resulting oufcomes
- The full surwmy qusstionmaine [including skip ogic) in the annes
. Eﬁﬂl-"-‘-;ﬁﬂfﬁ?}lmlwﬂ_” EFIng Access to Financial Services in Migeria 2018 Survey and this survey [Assessment of Women's Financial Inchusion |
JLETEY
|

Original quantitative

= Cleaned-up and coded survey data for further analysis
dataset [SPS5)
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Glossary of terms/ definitions

See technical report for detalls on

methodology

1l& 3

» Access: Ownership of account, or subscription to financial services with any formal or informal financial services provider®. This is different
from the definition used EFInA Access to Financial Services in MNigeria survey, which used a complex composite metric including various
different measurements of account ownership and product usage. Further details on the A2F definition and a comparison in findings
between AZF and this latest survey, can be found in the technical report.

= Agency: In this study, we did not measure agency as it is a deeply complex, multi-faceted guality that cannot be measured with a single

survey question. To get a sense of the relative importance of one of the core determinants of agency in financial services, the survey asked
respondents about their degree of control over household finances. Responses to this gquestion are covered in this report.

» Education level: this was measured by asking people their highest level of education with answer options including the option of 'complete’

and ‘incomplete’ for each education level (with the exception of non-formal education Islamivya where there is no incomplete/complete
distinction).

«  Exclusion: Non-ownership of an account with any formal or infarmal financial services provider. See further details above under access.

1E Dralberg Research (DR} supported the crestion of the survey by ensuring the questions would be easity understood by the respordernts while at the same time
prowviding robust Inslghts to accept or nullify the project hypotheses. The need tolimit the survey duration to 1 kaur also meant that we had be very selective in

the number and depthof guestions. For example, our surey was imited to account ownership as a prosy for access (compared T AZF which ook a more
nuanced approach to define access).

Z The survey also asked the standard set of guestions abaut asset ownership - themultiple Binary logistic regression anahysis didn't allowy For easy inclusicnof G I
these responses in the right balance with other variables sowe opted for intome instead. Raw data isavailable for other analyses '-;J EFinA 10




Glossary of terms/ definitions

See technical report for details on

methodology

o e

» Formal inclusion: Ownership of one or more account(s) provided by any of the following providers: commercial bank, microfinance bank,
non-interest banking institution, mortgage institution (such as Federal Mortgage Bank of Nigeria), mobile money operator, insurance
provider (including Mational Health Insurance), and/or pension fund administrator.

« Gender gap: Relative difference (i.e. percentage difference) in male vs female outcomes (e.g., inclusion ar exclusion).

* Income level: Individual income of the respondent, classified in pre-defined buckets. The survey design asked for individual income as an
proxy for various aspects of income. Typically, ability to accurately quote household income is lower than ability to quote individual income.
Furthermore, subsistence income (such as farm income) is not quantified. All of these choices were made in order to be able to include an
adequate proxy with just one guestion.

= Informal-only inclusion: Mo account ownership with a formal FSP (see formal inclusion) but ownership of one or more account(s) provided
by any of the foliowing providers: cooperative society, savings (and loans) group, village/community association, moneylender, microfinance
institutions, savings/thrift collector/merchant.

 Significant association: A relationship between two variables that does not occur by chance. As is explained in the technical report, we've
used a 95% confidence interval as the "cut-off" point and also report on associations with a 90-95% significance (thus a 5-10% probability
that this finding is a chance effect without an underlying association).

G JEFinA | 11




Glossary of terms/ definitions

See technical report for details on

methodology

1 213

* Single: The category of 'single’ in the survey was more precisely framed as 'single - never been married. The survey also captured the status
of widowed and divorced women and men, who represented proportions too small to allow for separate analysis; because such women likely

face very different circumstances from single women who have never been married, we included only 'single - never been married’ in the
analysis.

« Statistically significant: When there is a 95% probability (by virtue of our chosen cut-off point - see significant association' above) that an
observed phenomenon (e.g., gender gap or associations of variables with exclusion/inclusion) does not occur by chance.

« Trust: Trust is measured by responses to the question, "What kind of provider do you trust the most?”. In the analysis, all those citing an
informal F5SP as the most trusted are colloguially classified as “trusting in informal FSP', those citing a formal FSP as the most trusted as
"trusting in formal FSP" and those saying they don't trust any FSP as "do not trust F5Ps”

« Usage: Usage of any financial services at least once within the past 20 days,

‘ DEFinA | 12
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Objectives




EFInA’s definition of financial exclusion combined with additional ‘guiding beliefs’ shape this work

EFInA definition of “financial exclusion”

Financially excluded adults are those in the Nigerian population over 18 years of age, who do not have / use

any financial products and / or services, whether formal and / or informal

Additional guiding beliefs

Focus on the gender gap and exclusion -this work
focuses on the drivers of the gender gap and drivers
of exclusion in general

Prioritising impact - identifying where the gender gap
is most pronounced and where it impacts the largest
number of people and considering the potential ripple
effects of addressing wider financial inclusion

Gendered exclusion drivers take two forms -

1} drivers specific to women, and

2} drivers of exclusion common across genders
but that disproportionally affect women

o ® @

Source: EFnA Access to Fnancial Services inMigeria 2018 Sdirvey

® @ @

‘Women' are not a homogenous group - this work
identified common drivers of exclusion, but each driver will
typically differ in importance by segment

Inclusion falls on a spectrum - access to a single product
may mean someone is technically financially included|, but
they may still lack access to other products

Financial inclusion does not equal financial health -
which means moving beyond top-level data to understand
where formal or informal products are best suited to
manage liguidity, transact efficiently, build resilience from
shocks, and create opportunities

ﬁ JEFInA | 14




Inclusion has been on the rise in Nigeria, with increased adoption of formal
services and decreased reliance on solely informal services

Banked adults!
% of population)

—O—

5% 3B% 40k

0% 3% I I I

2010 2012 2014 20146 2018

Adults that are only informally included?
(% of papulation)

—

175 W 12% 105, 15%

2010 2012 2014 2014 @ 201H

Other formally included adults?
(% of population)

——

A5 11% 12% 10% 9%
e EEm B == ==

2010 2012 2014 20146  201H

Excluded adults
(% of population)

il ool I

A

40%  40%  42% a9

2010 2012 2014 2016 2018

Overall formal inclusion in Nigeria has been on the rise, with
varying growth results for banking versus other formal
products and services,

» Nigeria's banked adult population has steadily increased
over the last few years, growing from an 30% in 2010 to
40% in 2018

« |nclusion in other formal services grew overall during the
period but not steadily, Inclusion rates doubled from &% in
2010 to 12% in 2014, and then steadily declined to 8% by
2018

Informal inclusion has however been on the decline

« Between 2010 and 2018, the overall proportion of people
only informally included declined from 17% to 15%,
despite relatively steeper declinesin 2014 and 2016 to

12% and 10% respectively

The increased adoption of formal vs. informal financial
services is in line with the intentions of the NFIS of the CBN.

1 Groups ot adults are mutually exclusiee, e the data represents adults Ehat are exclusively banked, exclusively ctherwise
formally included, or exchusively informally included. Data does not show 'overlaps’ in inclusion fwhich do exist),

2. Compaurd anrwal growth rate, which is the average year-on-year growth rate,

Source: EFirnd fcoess b Financial Services in Migeria 2018 Survey Q—_ . EFI“&
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Nigeria has a growing exclusion gender gap and is outperformed by its peers which have lower
rates of exclusion and decreasing gender gaps

Increasing / decreasing I
gender gap*
o e e [ " Increasing trend in gender gap y Decreasing trend ingendergap ~ Waomen . Men
Level of
exclusion? @ Relative gender gap (l.e., percentage difference)

36%

D,

3% 379

Migeria 2019
(loweer middle income)

e e e

Tanzania 2014 Uganda 2018 South Africa 2014 Kenya 201%
{low Income) (low income) (upper middle income) (lower middle income)

1. Sourcedfrom Findex , showing trend ininclusion relative gender gap from 2011 to 2047 In 2bsolute terms, the gender gap inverts In South Africa {with women mare
included then men), increzsed slightly in other comparator countries and more than tripled in Migeria a= men's inchusion grew significantly whilst women's inclusion
almaost stalled cver the pericd as a whole, Used Findex as that's the onby source with enough history across countries to obserse the trend

2. Sourced from Assessment of Women's Financial Inclusion Survey 2019 and individual Finscope surveys for comparator countries idifferent data sources are
compared inthe Annex). Lised Finscope instead of Findex because the Assessment of Wamen's Financial Imclusion Survey 201% uses a classification that is the same
as Finscope whereas Findex has a different dassification

Souroe: Gerder and Financial Inclusion: Anatysiz.of inclusion af women in the S40C reglon2014: Fnaccess Howsahold Survey 2019 Finscope Uipanda Survey 2007 Clobal Findex \,351;'] EFI"#
database: dcssssment of Women s Financial |nckesien Suwey 2019
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Our approach
included a
nationally
representative
survey, human-
centred design
research, literature
review, and expert
interviews

We used a mixed
methods research
approach to understand
the context, needs,
behaviours, and
aspirations of a diverse
sample of people in
order to better
understand their access
and usage of financial
services,

i

Quantitative
Research

Quantitative analysis
focusing on understanding
the gender gap

In-field data survey
covering 40-40 locations
using a nationally
representative sample size
of 2,457 people and a 70/30
women:men split (sampling
and weights developed with
sign-off from the National
Bureau of Statistics (NBS)),
inadditiontoa 1,200
person booster sample for
MNorthern Nigeria

Human Centred
Design (HCD) \

Qualitative analysis
focused on understanding
excluded women and
exploring key themes
emerging from the
guantitative research
covering 55 people (44
womenand 11 men)
across multiple gualitative
interviews in 8 locations
(7 rural villages and 1
urban neighborhood) and
2 states

Source: Assessment of Womer's Financial Inctuston 200% - huiman-centred designresearch

Market Scan
and Synthesis

Market Scan

* c.15interviews,
including government,
FSPs, and other industry
stakeholders

* Review of industry
reports and data sets,
including Findex 2017
and EFinA Access to
Financial Services in
Migeria 2018 Survey

Synthesis of data and

research to generate

insights and make

recommendations

6 JEFInA | 18
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Our quantitative Sssaictinancling « A nationally representative survey! of 2,457 (inclusive of a booster
I'ES’EHI'Ch fDCI.ISEd and set-up sample of an additional 1,200 respondents from Northern Nigeria)

onu ﬂdEF’Sf{?ﬂdfﬂg » Jointly generating nationally representative, gender-disaggregated data
BEVEISTIRIRE - o s oo o e oo s s 60 50 5 4 S O G S D RS Bt
gender aup rather Focus topics - as » Focus on understanding the gender gap by understanding 'both sides’ of the
than a more compared to common gap:

common focus approach  Explore what drives exclusion amangst women by looking at the

on understandi ng difference between included and excluded women

excluded » Explore what drives the difference between genders by looking at the
women difference between excludea women and excluded men

» This is different from the approach often taken which tends to focus on
excluded women as core subjects rather than on how they compare with
other groups

Question design * Probe in multiple ways to capture fact and perception. For example, to
understand the impact of income on inclusion, we:

» Asked respondents about income and inclusion separately and tested
statistical associations and correlations

» Asked respondents to list reasons for their inclusion and offered
options that related to income levels

i

1. Bothsampling 2pprozch and weights were afipned with National Bureau of Statistics (MES),

source: Assessment of YWomen s Finanoial inclusion 2015 - guantitate survey, G JEF'I’I# 19




To avoid the common mistake of falsely declaring a link between
variables, we conducted statistically rigorous driver analysis

See technical repart for details on

Steps Practical example methadalogy

o Conduct a descriptive analysis 1. Exclusionis 1.7 times as high in rural communities Financial exclusion, %
as Inurban ones... 5o, with that in mind, shouk?

programmes be designed (o facus on rural access, for
exampne by frvesting in rurgl infrostreciire?
33

Urkan Hural
Test to rule out chance effects: Testing pJ The difference in exclusion between thase in rural areas and those in
whether differences are statistically significant? urban areas is much larger than canbe explained by random variation
Test f_nr_'mect'#rwr_s:TE_'st the magnifude of 3 When exploring drivers, [t was found that income and education inoome and
assar iatkon t:uleb.x'een various indeperdent correlate sbranghy with bath Iocation [rural or urban] and exciusion: In education
variables {'drivers') and relevant dependent fact, after correcting for the effects of income on exclusion, we found
'-'”r:lrlr:lhle_‘s-':'f-?sults';'whl|r'_‘ !:ﬂl'!trDlllll'lﬂ for the . that the effect of location on exclusion was no longer statistically
effect of ather variables (Le. holding everything significant. It would follow that seeking to reduce exclusion without
else canstant)=- addressing income and education, i unlikeky 1o be very sffectie

Disappointing results of a rumber if intenventions (with high levels of
dormancy of rural accounts and agents) seem bo corraborate this
Mote that this appiies to overall exclusion and it changes, a5 the repart vall explain,
whert we consider farmal inclision

Locatien = rural Fimancial
or urban Inclusion

1  Testedusing Chi-sguared tests at 95% confidence level.

&, Moate that sample sizes did mot allew for comparing many intersections . The association/correlahan model with cantrol varisbles replaces this ina more diligendt way

fsd

Aratysic penerating odds ratios indicating the magnitude of association between dependent and independent variables, When running this association anabysis, we

also check for so-called Ninteracton effects to avesd misinterpretationof findings sowecan properly Interpret the hnkand Interaction BEtween teoindependent

variables and how they jolntly and separately drivie the dependent variable Q
—

m

FinA | 20
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When identifying drivers, we included a long list of independent
variables and tested association with various dependent variables

Steps

Conduct a descriptive analysis:

Develop quantitative descnptions of the survey
resuits

0 Test to rule out chance effects:
Testing whether answers between different
groups are statistically significant L.e. not likely
fo have occurred randomly

o Test for ‘correct’ drivers:

Test the magnitude of association between various
independent variables ("drivers”) and relevant
dependent variable {"results”), while controlling for
the effect of ather variables {Le,, holding everything
else constant)

Colrce- Assessrmant of Wiomen's Financial Irglusion 2019 - auantitat ive suraey

See technical repart for details on

rriethodalogy

Age

Age of first marriage
Control ever househald
finance

Education level
Gender

Geopolitical zone:
Marth vs Sauth
Household position {i.e.
head, married to head
or other)

Income level

Marital status

Maobile phone
ownership

Religion

Rural ws urban

Awarensss [turned out
to be 5o high across
that drivers for lack of
awareness could not ba
tested)

Trust in F5Ps

-

Access to financial
services — both averall,
formal and "informal
anly’

Usage of fimancial
services, both overall,
formal and 'informal
onhy’

G <)EFInA | 21
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Our qualitative
HCD research
focused on
exploring early
themes emerging
from the survey
and
understanding
excluded women
in more depth

Objective: The HCD deep dive phase sought to explore
research themes related to women's financial inclusion. —
These themes were identified in the previous phases =

through desk research, stakeholder interviews, and a | i~

guantitative survey. | {

Audience: The HCD audience was not nationally

representative. Instead, participants were selected using '

gemographic indicators, drawn from both the A2F survey and N

The Hurnan Account segmentation, We focused on 1 \

understanding excluded women, engaged women of all age o :

groups (16 - 70) and women who were polygamous, widowed, .

married young (<25}, living in rural areas, cutside of formal 1

employment and not educated bevond primary school, '. e | F_-,'—'- J
:

In total, we engaged 55 participants (44 women & 11 men) via
28 in-depth discussions and B group discussions

Location: We visited 8 locations {7 rural villages & 1 urban il

neighbourhood) across two cities: Minna (Narth Central) and
Enupu (South).

Cur HCD research wias run largely in parallel to the quantitative
analysis. As a result, wa were not able to explore the quantitative
findings uncovered later in our HCD research (for example; drivers of
trust in F5Ps).

Sowroes Assessment of Women's Financial Inciusion 2019 - human-centred designresearch.
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We used a

combination of

gualitative

research

methods to

engage a range

of research

participants
In-depth interviews
We used in-depth, contextual
interviews to explore the
behaviours, capabilities,
aspirations, and mindsets of
financially excluded wormen.
These semi-structured research
methods aimed to engage
participants where they felt most
comfortable and, in some cases,
while they engaged in the
activities being researchead.

Saurce:Assessment of Women's Finandal Inclusion 2019 - human-centred design research.

Participatory activities

We engaged participants in
activities to explore their
perceptions and decision-
making processes, Exercises
included guided life stage
mapping, card (preference)
sorting, and scenarias intended
to structure and deepen the
resultant insights.

Group discussions

Through group discussions we
explored societal attitudes and
norms relating to women's
financial inclusion. The group
settings allowed participants to
build on and react to each other
and surfaced valuable new
perspectives. We facilitated both
men-only and women-only group
discussions during the research
phase.

G JEFInA | 23
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The HCD

Research Aim Method

resea n:h Linderstand who (key segments af) exchuded Life Stage Mapping: \We ilenitified the general barriers. drivers, and opportunities that wonmen Face in pursuit
Ixrids wamen are, inberms of their aspirations, of reaching their goals. Further, we explored the effects of key life stages ez marriage, childbirth, ety and
activities and B _ gl A | G v e
capabilities, needs, resources, channels, and lentitied existing/potential couchpoints far financial services
tools were relatianships
par‘tlclpatnw in Map the rale of [key segments of) women in Ecosystem Mapping: Drawing on the Life Stage Mapping exercize, we facilitated participants to map their role
natu rE’ t.n. the Fousehold and in the wider community, and relationships in their household and cammunity. In addition, we explored linkages between different actors
particularly inmaking decisions about and and irstitutions, identifying channels
ensure accessing financial services and resources used, generating insights into mindsets and financial behaviours of the women
participants _ | _ ~—
. Explore how societal attitudes and norms shape: | Persona Storles: Drawing on the segments presenited in The Human Account Nigeria, we developed persona
cou Id Engage in the way key seaments of ) excluded women stories refated to the capacity of different women tomake decisions abaut and access tinancial sernces.
N T - " make decisions about and access Participants wers asked to share teedback that explored their perceptions of these stories
act Ivlt I E‘E w It h I n farmalfintormal financial seryices
their literacy
.t Gaupn women s awareness about, Financial Scenarios: Participants were asked to give hypothetical resporses bo a range of financial scenarios
ca pacl 'F understanding of, and access tofinancial tei, a deathin the family, sendire a child to school, etc ) toeficit insights into how financial decisions are made
services, ldertify what Factors influence and how services are accessad
warmen's mindsets related tofinancial plarming Fodlow up questions explored barmers and enablers to greater financial inclusion
and decislorn-making
Locate opportunities for financial Qualitative behavioural analysis: We investigated potential opportunities through ongoing analysis and
product/service design and identify synthesis. This cut across all of the methodologies outlined above and consisted of: (i) thematic analysis to
corresponding awareness and engagement synthesise and organise researchinsights; {iil opportunity mapping to highlight the relevant behavioural and
strategies that could improve women's financial touchpoints inwomen's lives, including the exploration of persona models and other behaviaural
financial inclusion. frameworks; and (iii) the application of behavioural sclence theory to
augment deslgn considerations of financial services that target women
Sowiree: Asgesgment of Wamen's Financial lnckussan in Mlperia- human-centred design research ﬁ JEFIH# 24
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[RECAP] When identifying drivers, we included a long list of independent variables and
tested for association with various dependent variables

III..li-

/""'1

Independent variables as measured in the

guantitative survey?!

App

Ageof first marriage

ontrod over household finance
Education level

Gender

Geapolitical zone: Morth vs South?
Household position (e, head, married to head,
ar other)

Income level

Marital status

Maobile phone ownership

Religion

Ruralws urban

/

Siowince: Assessrment of Warmen's Financiat Incluskon Sureey 2019

The techinical repart contams Ehe entire survey as administerad, inthe anniex. This also shows the ansywer categories to each of the guestions.

Variables measured in the guantitative survey
for which we held the hypothesis that they
might impact inclusion and exclusion directly
li.e., as independent variables) and might in turn
be driven by other independent variables (and
thus were dependent upon others)

* - Awareness (burned out to be so high that
drivers for lack of awareness could not be
tested)

«  TrustinF5Ps

See technical report for detalls on
methodology

Dependent variables for which we sought to
find the drivers

¢ Access tofinancial services - both overall,
formal, and ‘Informal only’

«  Lsage of financial services, both overall,
formal, and “informal anly’

Whilst state was captured inthe survey and aggregated to the relevant geapolitical zones. the sample sizes of answers to many of the questions were too small to
report by state or GPE - thiswas driven by the fact that answers were aften very skewed - e g, awareness of financial services was wvery high throughout the

entire population and very few people salf-identified into the more granular categories of income and education on the higher end of the specirum,

_é_ <) EFInA
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As a first step, we identified awareness was very high and thus
not useful as an “intermediary” driver

Independent variables as measured in the

quantitative survey!

- AEE‘

« Apeof first marriage

*  Control over household finance

=  Education level

«  Gender

= Geopolitical 2one: Morth vs South?

*  Household position (i.e., head, married to
head or other)

= Income level

«  pMarital status

= Mobile phone ownership

« Religion

*  Ruralwsurban

Awareness? turned out to be so high across the
entire population that
= Lack of awareness could not be confirmed
as a driver of exclusion
* Mo further analysis on what drives lack of
awareness could be conducted as so few
people were not aware of financial services

{Lack of) trust in FSPs was found to have a very
strong direct impact on exclusion

Spe fechnical report har detalls on

mithodology

Dependent variables for which we
sought to find the drivers

= Access tofinancial services - both
overall formal and 'Informal only'

« Llsage of financial services, both
overall formal and ‘informal only’

1 The technical repart contains the entire survey as administers, In the annex. This also shows the answer cabegories taeach of the guestions,

2 Whilst statewas capiured in the survey and aggregated to the rebevant geopolitical zones, the sample sizes of answers to many of the guestions were oo small to
report by state or GFE - this was driven by the fact that answeers were often very skewed - g, awareness of financial services was very high throughout the entire

pooulation and very few people selt-idermtiied into the more pranular categaries of income and education on the higher end of the spectrum:

3 To best awareness, respondents were asked "Which finandial service providers are yvou aware of ', The surveyor captured spontaneous responses and then read out the
entirelist to get the respondent toindicate awareness which each type of FAP, even if they didn't mention it spontanecusly, Only people whowere not aware of anmy

F5P were classified &s "rot aware at all™- which understandalbby was a smali propartion, given that the list incdhuded a wide range of F5Ps,

Sodirce; Assessment of Waormen's Financiat Inclusson Surey 2019
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Low income, education and trust in FSPs are key drivers of financial exclusion,
whilst other factors drive formal vs. informal-only inclusion

Does nat own either a formal Has an account with at least one type &'\ Has an account with at least one type

financial account or an informal of informal financial institution! but no of formal financial institution? and

financial account formal account 47  may have informal accounts as well
Crutside of the very rich andvery poor, individuals Incorme, education, and frust are significant drivers.

Formally included

Loy income, low education, and o trest in formial

ot piy " iR il : across the income spectrum use mformal services. Howeever, gencder is animportant predictor, Phone
:_:' i Lf”:_a fi ok LI & Z":E'L SR At MMorogamoisly married women are far more likely ta onsrership and whether a person lives inanurban or
WOmAAS e Anohres R use them than single women, rural region are also predictors,

- Women
- Men
_@_l 61%
36% P 31%

Excluded Informally included only Formally included

e

Cooperative society, savings group, village! community association, savingsd thrift collectes! merchant, moneyiender or microfinance instituticn

Pud

Commercial bank, microfinance bank, non-interest banking institution, mertgage institution. Malile money operator, insurance prosvider, pensen fund
administrabor, or Mational Health Insurance G
b Rk B e

<JEFInA | 28
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@  Exclusion

The gender gap in Fl is driven by women's lower levels of income,
education!and trust in FSPs, which are strongly gendered concepts

*  Lowincome and education, and lack of trust in FSPs are the most important factors driving financial exclusion. iinran )

. They are the leading factors for
. Lack of access and thus exclusion (explaining? -60% of variation)
. Both men and wornen (explaining ~60% of variation in access for each of the genders)
. Both savings and borrowing

= Therural-urban differential in overall exclusion is equally explained by these factors. Rural populations are not excluded because
they are rural, they are excluded largely because of their lower levels of income, education, and trust in F5Ps (although thereis a
significant rural-urban difference in formal inclusion - see that section for further details)

= Low income, insufficient education, and lack of trust in F5Ps also strongly impact the gender gap in financial exclusion.
. These factars drive low access in both men and women
. Wamen have significantly lower income, education, and trust in F5Ps than men - and thus higher financial exclusion

. Although the impact of gender on financial exclusion is not statistically significant by itself, many of the factors that drive inclusion
are generally known to be strongly gendered, These insights should be applied in intervention design

= After controlling for income, education, and trust, many factors that are commonly thought to directly drive the gender gap do not
have a significant direct effect. This is valid, for example, for Factors such as religion, age of first marriage, control over househald
finances, and marital status, for which, contrary to expectation, no significant direct association with access was found

L Asperthe glossary-of terms, education here refers to level of attainment of farmal or informal education, and not exclusaeely tofinancial
literacy/education See answer categaries of the survey in the antex of the technical report.

2 Geetechnical report and slide 32 for a detailed explanation of the exact definition of this statement and methodoiogy used inthis determination

<JEFinA | 30
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@ [Exclusinn

Location matters for women whilst mobile ownership and gender each
indirectly yet substantially affect overall exclusion

See technical report for details on
rmathodoiogy

*«  Ownership of mobile phones is related to inclusion.

. As we discuss later, this effect is driven primarily through formal inclusion (there is no relationship between using a
mobile phone and being imformally-cnly included)

. Further, the effect is probably not driven by the phone cwnership itself or specifically by DFS because the data still
shows a relationship emerges, even when mobile money accounts are removed in the analysis

Rather it is likely that other, unmeasured characteristics associated with mobile phones are driving the effect

& Women in the Morth are more excluded than women in the South

*  Thisis partially due to substantially lower levels of income and education in the North

. Howewver, even when controlling for all other factors, this distinction remains significant. Conservative socio-
cultural gender norms may cantribute to this greater exclusion for women in the North

*  Inorder to design interventions that drive greater and better financial inclusion for women, the (gendered) drivers of
income, education, and trust in FSPs need to be better understood

. Prevailing insights suggest that gendered factors have a strong effect on differences in income and education

A deeper understanding of the dominant factors of the gender gap in income, education, and trust in FSPs needs to

be developed and applied in intervention design. See suggestions for targeted research and efforts for intervention
design in the recommendations section

sodroen Assessmeant of Women s Finargial Inclusion Survey 2017,




@ Exclusion |
Low income and education, and lack of trust in FSPs are the most important
factors driving access to financial services/products nationally o

Drivers of lack of access!

Strangly associated
{»95% confidence) Associated with a very high level of significance (over 79.99% confidence)*:
Education level: people with lower levels of education are more excluded
Geopolitical rone: peaple in Morthern Migeria are more likely to be excluded than people in Southern
Migeria
Income level: people with lower incomes are more excluded?
Trust in F5Ps: people with no trust in FSPs are more exduded Lack of HEEHIE
Associated with a high level of significance [$5% - 99.99% confidence) measured as 'not
Marital status: people who are single are more excluded than people in monogamous marriages nwning dn
Phone ownership: people who don't own phones are more excluded account with any
- formal or informal
Somewhat associated «  Mofactorswe tested
(90-95%) FSP'
o Age Paosition in heusehold
Mot 5F_g|'|-|ﬁ|'.ant|'f Ape at first marriage Religion
associated Control over household finances® Rural versus urban

Gender

1 Some factors are onby significanthy correlated for one of the genders but are sosignificant that they show wp as having 3 significant correlation across the entire samgple, Income, education and trust
are the only factors that associate significanthy for both men and women and that have differences bebween men and women [men don't "score” differenthy on geopoditical zone fromwomen - one
lives wheare ane fves), These are also the factors that come upvery consistenthy, across genders and across both formal and infonmal incluesion, Please see slide 34 far further detail

Z Chvier 39.9%% confidence interval, the statistical analysis just buckets these topether and no longer gves aspecific number

3 Thosewho responded to the menthly inccmse question with "Dio rab wish to disciosa” or "Dor't krow” were classified as ‘missing” and thus are excluded from the analysis

f This confirms that the 95% cut-off point is comfortable and does not leave rebevant factars ouf

5 The sumvey design did nat test agenoy in Tts full complexity, 1t coly tested for a fink between exclusion and control over househald finanoes, 6

Sources: dssessment Of Wiamen's Financial Inclusion 2019 = guantitative sureey \:#'I}EFIHE- 32
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@ Exclusion

Levels of income, education and trust jointly explain?
about 60% of overall exclusion®34

L technical report for detadls on
rmethodolagy

Relative importance of contributory factors to variation in access and usage to accounts
(Percent %)

100%

Explained variation

Access
Variation explained by
income, education and trust

Variafion explained Ry atner faclors 41% This contribution (to the explanation of

variation) does not vary across genders: it is
~60% for both men and women

1 'Explain’, in this case, means that, mour model (see below), these three factors combined explain 59% af the variation in statistical terms. This does MOT mean that for 55% ot all exduded people, the
sole reason for theirexclusion is income, education, and trust (ard for the ather 41% It is not) because, in reality, each factor matters more or less strooghy for each individuaal,

2 The statistical measure here is varidgtion in answers ko the guestion whether peogle do ar do not own an acoownt with any F5F (whether formal or informal). Mot owning an account is used as a proxy tor
exclusian. Furthermore, as this variable is binary [either you have access or you don't), varigtion in this varfoble is interpreted as population degree of exclusion

3. Thisanalysis draws ana medel describing cur sample population. With a pseuda R-squared of .3333, thi= model has bEEI'I dEtE'l'I'l"nII'IE'd ll:l be ag-::u:-j h't h:-rthe sampla Peeuda r-squared: values from
02-04indicate anexcellent model fit according to MoFadden. For further details on goodness-of -fit, zee . j f and McFadden, D, (1973,
Conditional leart aralysis of guslitative choice behaviar, In Frontiers in Econometrics (Edibed by P. Zaremblka), 1III5- 42 Arademic Press, Mew York

4, Given that the sample size. sampling methodohpy and the weights are designed to be nationally representative, signed off by MBS and our sampling frame was
bazed on the national census data, the results from the madel can be considered ko be an appropriate prosy for the national population

Soairce: Aszesement of YWomen's Financial Inckusion 2019 - quantitakive sumey Q ‘_givi EFinA 33
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Exclusion

7
|
|
1

Rural populations are not excluded because they are rural, they're excluded g8
largely because of lower levels of income, education, and trust in FSPs mamndulm

Exclusion is 1.7 times as high in rural Rural communities also have lower monthly income, education and trust in FSPs?

communities as in urban ones (% of population)
(% of population)
Urban Rural
@ 12% <75 kNGN 16% * [For overall exclusion, the
rural/ urban difference is
. I5=15k N o MR
= i - not significant when
2 15 - 35k NGN 255, controlling for the other
factors
6% B »35k NGN 2B%
———————————————————————————————————— However, the rural/
75 BB Mo education 18% urban split does matter
A%, Mon-formal T ?uhr-_-n‘we [m,k at formal
. inclusion, which reflects
14% Primary 22% lower rural access to
G | Secondary 3% formal financial service
97%, Past secondary 15% (see section on formal
__________________________________________ inclusion for details)
) Trust in at
12% Da not trust FSPs? 1%

L Whenconhtrolling for all Factors measured in the survey, the distinction bebween raral and urban is pot statisticalby significant,
2 Trust is measured by responses to the question, “What kind of provider do you trust the most?

Sourpes: Assessment of Wiomen's Financial Inclusion 2019 = quantitative sureey 6 '\-_i’.g-'\I'EFI“A 34
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@ | Exclusion

Lack of income, lack of education and low trust in FSPs are the three key
factors! driving access that are consistent across both men and women

Driving women's lack of access Driving men's lack of access

Associated with a very high level of

Strnnglv Assoclated with a very high level of signiflcance [ = 99.9%% confidence): rgulenT L -
significance(> 99.99% confidence)®

associated Geopolitical zone: v from the Mo ety Lo DE excludes
{?95% Hhan women fro th . Frustin F5P

confidence) Income level: lover e e
Marital status: = trongly associate
! (between 75% and 99.99% confidence):
Phone ownershi
Trust in F5P: no trust = more excluded
Assoclated with a high leve! of significance (953 - 79.99% confidence)
(between 95% and 99.99% confidence) INCAME leve
Agea; U-shaped; vounge:
Education lavel: o
-SUTTPE':NhHE ® Mo .F-El':fﬂlrﬂ we tested o Geopolifical zone
associated *  Phone ownership
- itk inh Fiol
(90-955%) Pasitian in household
Not slgnificantly Age at Hirst marriage
ascociated Cantrol aver househald finances?

Pasition in household
Relligion

Hl.n':r'i.rm urban

1. WWinereas age also comes Up across both genders, the effect s simnilar, playing & role amonest men and amargst wosnen - but not explaining the pender gap
2, Cwer #9.99% confidence interval, the statistical analysis [ust buckets these together and nolonger ghees a specific pumber
A, Thisis Eehy driven by Formal inclusion and discussed in more depthin that secticon

The survey designdid not test agency in (ks full cormplewty. 1t only tested for a link betwaen axdiusion in and control over household finances.

Sourcess Assessment af Women s Financial Tnelusion 2019 - gusantitatiee sumgay

Sed Tachnical report for details

on methodalogy

Key

* relevant with
this significance
{0 womeEny b
mod o men

Lack of access
measured as
‘not owning an

account with

any formal or
informal FSP’

ﬁ EFInA
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@  Exclusion

Women exhibit lower levels of income, education and trust in FSPs
& & - meEsnD I]'I'|||
than men, which increases their chances to be excluded

Comparison of monthly income, education and trust levels

between men and women' (% of population) «  Women record significantly lower educational attainment than men,
and this impacts their eaming capacity. For avariety of reasons,
Men Women including sociocultural morms that depricritise or frown upon schooling for
¥ 998 girls, women are less likely to attain higher levels of education. At a
<7.3kNGN rraximmm, most women only attain secandary school certification. As such,
the jobs available to them are likely to be lower in guality and pay
T8
7-53-15kNGN 31% compared to those secured by men. Mearly 0% of women earn
o : MGHLS 000 LSDAD) or fess, monthly, Bearswhile, about 0% of men earm
i Li=JakHo Atd meare than that and 40% earn more than double that amount., i.e., upwards
e i S R R i T O T e - Women have lower levels of trust in FSPs. Cne in three women do not
Mo education 19% trust any financial services, compared to one in five men
6% Non-formal % *  Women's relatively low trust in FSPs may be driven by lower education
' levels. Many women think financial services are too complicated and they
4
ko Fhiaey e are less likely to adopt them due to their risk aversion (which generally
A5 Secondary 39% tends to be higher than that of men), The exposure to information and the
increased confidence that comes with education may increase women's
23% Post secondary 11% capacity to trust in somewhat complex financial concepts
Trasbinat « Given the highly significant association between low levels of income,
BO% least ane FSP 69% education, and trust in F5Ps on one hand and exclusion on the other for
both genders, women's lower levels of income, education and trust
20% Do miot trust FSPs 31% than men are highly relevant to the gender gap in overall exclusion

1L Socme percentages do not total 1005 due to rounding. Bespondents who did not know (27 cases) Mid nat disclose (14 cases) are not included
soonly-41 out of 2457 respordents were excluded on these grounds

G <JEFInA | 36
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@ [iEchusiun i
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The impact of income, education, and trust in FSPs can be illustrated
through comparisons between women with with different backgrounds methodolagy

S

Women without an education areupto 7
times as likely to be excluded as those with
an education?®

* Among other variables, education has the
strongest association with financial
inclusionfexclusion for women

«  ‘Wormen with non-formal (Islamivya
education) have lower odds of being
included than women who have no
education at all, while women with formal
education are more likely to be included

«  Education is significantly associated with
bath income and trust in F5Ps and
interventions here could generate
significant impact

ik Based on statistical analysis of association,
2 Low incame < = NGRNT.S00 and higher incame = MGM35.000,

Sources: hssessment of Wamen's Finarclal Inclusion 2019 = quanititative survey

O

Women with low income are upto 8
times as likely to be excluded as those
with higher incomel2

Mine out of ten women in the highest
income category are included

compared to three out of ten in the
lowest

«  Women's relatively low income is
driven by egually low education levels

<

Women who don't trust FSPs areup to 4
times as likely to be excluded as those
who trust1FSPs

« Women's relatively low trust in FSPs
contributes strongly to their exclusion

» Education levels impact trust in F5Ps,
Women who have post secondary
education are up to 25 times as likely to
trust F5Ps

G JEFInA | 37
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@ | Exclusion

Our qualitative research on excluded women confirms that low income limits their
perceived need for financial services

Financial poverty limits the perceived need for financial services

Often earning less than a dollar or two a day, most men and women we met did not feel they had enough income
to savie, make investrments, or take risks on loans. They devote the litthe income they have to living costs [e.g.,
food, rent, cooking fuel, and clothes), their children's education. and, occasienally, family and community events
(e.g., births, weddings, and funerals), They often considered the financial services they knew of (e.g., bank
accounts and savings groups) out of reach because they felt they did not have enough disposable income to make
the necessary deposits. Imgeneral, they experienced a lack of control owver their economic situation and often
trusted in God to look after them.

While some women feel they are free to access financial services, in reality, they lack the income to actually
use financial services.

Women typically earn less than men, and their incomes are often designated for day-to-day household spending
(e.g., Tood, clothes, and coaking fuel), This leaves little or no disposable income with which they can purchase
larger goods, make investments, or save. This 'designation’ is likely a function of women being perceived as
‘owners of the household' and therefore responsible for and subject to day-to-day househeld spending needs.

Almost all of the time | feel financial pressure. Just feeding the children is difficult. Most of

'

the time | trust God it will work out.” -Bil Kisu | 60 | Trader | Minna

MNote: These observations emerged throvgh humen centred research that was not conducted on a nationally representative sample but is heipiud in explonng
issues that are specific fo excluded women.

Scarte: Assessment of Women's Financial Inciusion 201% - human-cenbred design research and analysis 6 \__;..f}EHﬂﬁ 38
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@ Exclusion

Our qualitative research suggests that gender-based norms lead to lower levels of income,

education, and trust in FSPs for women?

Childbearing affects women's ability to work and generate income

Hregnant women and women with smail chiidran are often unable to wark. particularty
in manual jobs (eg. Farming). In addition, wormnen are expecied Lo manage the vast
majority of childcare, thus having less Hme b work. Thess structural constraints limit
WOImen's earmning poswer and, oy extensicn, their need for financial services.

In some cultures, women are dependant on men to negotiate and make decisions
pertaining to "transactions’ for weddings

Waornen live at their parent’s home until thesy get married. In Minna tand likely other
narthern, predominantly Muslim states) marriageis normally arranged with a small
doviery paid by the husband's family, In Enugu (and likely other southarn
predominantly Christian states) arranged marriages are less caommon, but a significant
dowry is paid. Moreover, weddings often invalve negobiations and transactions, which
might tell us something about women's perceived dependence on men for taking
decisions on and accessing financial services. Indeed, mary women define themseives
in relation to how they support thelr households

e B o e o L B L e
[ didn't join the community until 3 vears after [ mo f

o S R a b s | Lp
Want to Spec frant of the v 1Ers, 20

Some women are excluded from community groups and their benefits due to low
income and lack of confidence

somevillages have formal community mestings which reguire both repular financial
contributions and the confidencs 1o speak publicly amongst intluenbal 'elders’, Many
wamen (and men} den't have the financial means, awareness, or confidence to
participate in these meetings. As such, they can miss out on potentially valuable
advice of financial support

Wamen rely on village announcers (Ekwes') for trusted information

I the absence of use of radio, TV, and formal F5P presence, members of rural
Communities re |'-,-' W -| |.3]::E" ANNOUNCETS mor |r:|nr mation -"-!':E.‘_IF'Z‘!IHE CMVMLINTDY EYEnts
and where Lo access services. While the announcers are fyoically rmen, sometimes 3
designated woman leader channels guestions and requests from other womean inthe
cammunity

Middle-men and informal brokers aren't trusted

Same men and women believe that they require middle-men to facilitate their use of
farmal financial services because they are dhterate and innumer ate. However, they
fear they are prone to being taken advantage of and consequently avoid these
people. This feeling s reinforced by historic incidents of fraud, Despite this trend, we
found examples of some (relatively wealthy) women using savings agents linked to
tormal financial institutions.

Mofe: These obsarvations ermarged throtgh human-ceritred research that waas not conducted ano natiormally represendative sampe But is efpful i axploring isswes that ore
soecific to excivaded waomen,

1 White lack of educaticn was not explicithy stated by respondents, education kends to be a key driver of financial literacy and enables wiomen ko seek cut and
understand fingnaal infarmation and hence, hawe trust in FSPs.

_@_ EFInA

Souroe Assessment of Waormen's Financial Inchusian 2001% - human-centred design research and analysis.
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@ | Exclusion

Women in the North are more excluded than women in the South, which is partially due to
lower levels of income and education in the North

Comparison of women's exclusion in Comparison of women's education levels in ‘|:1'-3|'"'|I3'E_ll'i!i“:"'I of women’s ﬂ"f‘-‘_ﬂth!'ll’ income
MNorth and South Nigeria Morth and South Nigeria levels in North and South Nigeria
{Percent %) (Percent %) (Percent %)

| ETEE BT

Exchidded] Past- Secondary  Primary  |nformal Mo »35k 15-35k 7.5-15k «75k
secondary education education education  education MNGN NGN MNGN MGH
education
Source: Warld Bank, Federal Repubiic ol Migerla Poverty Wark Program: Poverty Beduction in Migeria in the Last Diecade, 2004;
fespesment of Wamen s Financial Indusion 2019 - quaptitative sumesy. ‘\:E’:‘I'EFlﬂ.ﬁ 40




@ Exclusion

Conservative socio-cultural gender norms may also contribute to
greater exclusion for women in the North

« Geopolitical zone has a significant impact on inclusion amongst women only (even when correcting for lower levels of income,

education and trust in FSPs as seen on the previous page). There is no significant difference between the inclusion of a man living in the
Morth and a man living in the South (everything else held constant)

= However, religion has no significant impact on inclusion amongst women, i.e,, a Muslim woman has no higher or lower likelihood of
exclusion than a Christian woman in the same circumstances (same location, income, etc.}

= A potential explanation for the regional differences could be the presence of more conservative socio-cultural gender norms in
the North, which pose restrictions on women irrespective of their religion

» Interestingly, whilst this distinction matters for exclusion writ large, it does not matter for access to loans and borrowing
specifically. A potential explanation for this could be the absence of informal options for transaction products. Transaction products
tend to exist only formally and thus may not be available to most Northern women, driving relevance of GPZ overall in access/ exclusion

» Compared to the South, the North exhibits higher levels of time poverty and lack of income generating opportunities due to
lower electrification, limited access to water and sanitation, and poer road infrastructure. These factors are likely to impact women
more than men, and women in the MNorth more than women in the South

» To develop optimal interventions, more exploration is needed. A deecper understanding of the drivers of this GFZ effect for women
needs to be developed and applied in intervention design

bourees: World Bank, Federal Republic of Migeria Poverty Woark Program- Poverty Reduction = Migeria in the Last Decade,

2014, Agsps=ment of Yomen's Financial Inchision 2017 - guantitative sureey, G 'n.-=..".«';IEHI'Iﬁ. 41
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ﬁ Informal - only inclusion

Women are more likely to own and use informal accounts than men; this is a function of their
comparative levels of income, education, and trust in FSPs

Although a greater proportion of women relies solely on informal services than men,

this difference is not statistically significant when controlling for all other factors,

suggestin; such reliance is mainly driven by lower levels of education and trust in FSPs.
33% of women are only included informally, versus just 15% of men

»  However, when controfling for all other Factors, gender 5 no longer a statistically
significant factor

»  The three other fackors that associate sipnificantly with informal-onby access (GRZ, rural
ws urban and maritaf status) are only significant for one specific gender, leaving income,
eclucation, and trust in F5Ps as the blgeest drivers that can explain the gender gap:

. GPZ ard martial status are is sienificant far women ondy

* Ruralvs urban is significant for men onky

Informal-only inclusion isn't linearly related to income and is positively related to low
education levels, which explains part of the gender gap
¢ Irall Income proups except at the extremes, a proportion of the population refies solely on
infarmal accounts;
* The viery rich bend not Lo rely solely an informal aceounts
i The viery poar kend not to own informal accounts (nor fermal accounts),
sugpesting that they are too poor to have ary wse for existing financial
products (as qualitative research confirms)
¥ Chitskde of Ehe extremes, there is no difference between incorme cabegories,
which suggests that some rélatively wealtby individuals choose torely solely
oninformal finandial services

«  People with lower levels of education are more likely to rely selely on informal accounts
(the majority of users are women with lower levels of education)

The relationship between informal-only inclusion and trust explains another part of the

gender gap.

» Infarmal-only inclusion is negatively related to trusting formal F5Ps and positively related
to trusting infarmal FSPs

«  Women are fess likely to trust formal F5Ps then men.and are more fikely than men to frist
informal F5Ps (although a large portion af wormen still dotrust formal service providers
ahead of informal} explaining, partially, why warmen exhibit Bigher informak-only inclugion
then men (alongside the effects of lower education)

Women in monogamous marriages are more likely to rely solely on informal financial
services than single women

Iwho more aften have formal accounts but alsa are mare lkely o be completely excluded?),
Married women tend to be older and, as a result, may enjoy deeper social networks which are
helpful immarny bypes of informal financial accounts and services, In contrast, single women
may have more formal agency and comifart with technology [see saction on formal inclusion).?

This diachotomy may point teerds T subgroups among single womens il younger, mene tech-savvy, highly educstion and financally independent women using formal services and
iimour, rot-yet-ma isd woemen with vesy little financlal agenoy and strong dependancy on thalr famiby for thelr finances—prababily more aududed

There & no statstically significant difference bebaeen women inmonogamous marrages and those in polygeemous marrizges nor bebween those inpolygamous marrizges and those

whoare single - ony bebween single women and those inmonegamous marriages,

_g JEFInA | 43
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W | Informal - only inclusion

The data suggests informal services are accessed by those with lower
education levels from a basic income level onwards

Driving informal access

see technical report for details on
mithodology

Sl;rnn!gl':.-' Associated with a very high level of significance [over 99.99% confidence)®:

_l,.r"'- associated Education level: lower education = more likely to rehy sobely on an account with informal

Interestingly i>95% confidence} FSPs

infarmal financial —y bl

services seem to be sl

fillimg & need for ary infi

m:ﬂsm with lower / Associated with ah:gh IE'-.re! uf signlfrcanre FFSEIE ‘i"i' ‘i‘?‘ﬂ cnnfdem:e]

educationlevelsfor Geopolitical zone: womes yon inf

whom formal services income lew

may be out of reach,

When education and

trust informal F5Ps

go up, informal

inclusion decreases

and farmal Inclusion

Increases, oA *  Ageat first marriage +  Religion
\ 3'55':":'?5&‘1 *  Contral over househoid finances

= {P0-95%)

Mot significantly  CEEEEE-
associated =  Gender

Position in housshold

Phore swnership

COrver 79595 confidence int=rval, the statstical analysis just buckeds these tagether and na ionger gives a specific rumber

Informally
included
measured as

‘relying solely

on an account
with an
informal
institution’

varmen truskng formal FS¥s though, are less lkety oo heve an acoount with aninformal FSP than thasa Erusting informal FSPs, potentially indicatmg thst infarmal 52 fallback’ for when formal is raf an opton

Thismay seamunepected; vet it dosse b mean they'ne more losky to be formally icchided - 28 articulated inthe sackison sectian, people from the Mocth are much mare fikeby (o be eschuded comaletely

In thewwemen-only subuet, the difference bebween palygamous by married vaomen and single wamen i$ stafistically significant ot a2 92% levs] = nat *25%

nces Acspesimedt ol Veomen's Finsnoal Inclusen 2019 - quaanarien summesy
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ﬁ Informal - only inclusion

Income, education, and trust remain significant but have lower impact on informal
exclusion, jointly explaining! ~45% of the variation in access 234

See kachnical report for detakis an

methodology

Relative importance of contributory factors to variation in access The role of income, education and trustin
to accounts - informal only (Percent %) informal inclusion

*  There is noclear linear relationship between being informally included

sy o and income
Explained variation
«  However, there is a strong linear relationship between being just

Variation explained by informally included and lower levels of education

income, education
and trust

= Similarky, trusting formal financial services is strongly negatively
refated to being informally included, but trusting informal financial
services is positively related to relving sobely on informal services

*«  This points to an opportunity for FSPs. Poorly educated individuals are
choosing informal over formal financial services, even if they have maore
money, which may in part because of low trust in formal F5Ps3

Variation exlained
by other factors

1. 'Explain’ in this case means that these thvee factors combined, incur modsl (see balow), explaln 43% of thewariation Instatistical termes; this does MIOT mean that for 43% of all exchsded
people, the sode reason for their informal only inclusion ismcome, education and rust (and for the other 57% it & not) because inreality; all factors matter mone or less strongly for irdividuals

2. Thestatistical measure hare is variabion ¥ enswers o the guestion whether people owm an ecooant withon Informal FSP{counting those classified as informad inthie ansvwers here). As this variable
5 binany {elther you hawe aocess or wou don't), variation b Ehés vanalie s Interpreted as pogulmtion degres of informa inclsion

A, Thisanalyss draws on & model describing our sample pogulation. With a psewdo B-sguared of 2071, this model has been determimed to be an exeelient fif for this sampée, Pseudo r-sgquared;
vewes from 0.2-04 indicate an escellent model fit sooording to MoFadden,
4, Given that the sampde size, sampding methodology and the weights are desipned to be natlonalty répresentative, signed off by MBS and our sampling frame was Based on the naticnal census
data, the resutts from the model can be considered to be an appropriate prosy For the nathonal popdlation
5. Azwith all association, the direction ofcausality cannot be determingd from statrstical anabyses and we've identified follows-on guestions onwhether lack of frust drives leck of engagement or
vice wersa - thizis important for FSPs tounderstand as it spesks to the intervention that will be needed to build the tress G

Crgree: Assessrment ot Wioimen's Flrancial Inclusian 201% - guantitative sulvey
o B 3 B
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Income, education and trust explain informal inclusion gender gap, yet more matters:

marital status impacts women'’s reliance on informal services
See tachnical report for dezails on

A comparison of informal only inclusion by gender and marital status
(Percent included)

B ven B0 Women

«  Women are far more likely to rely solely on informal services than men but this is not a significant
relationship in the regression. \Women have greater trust ininformal FSPs, lower education, and
tower income than men, which largely drives the distribution and thus the gender gap - when
contralling for other factors, the gender difference is no longer statistically significant

38%
Married monogamously 19% «  Thereis a clear relationship between marital status and reliance on informal services, with single
v peaple being bess likely to rely solely on informal services than married people Imonogamoushy or
polvearmausly}
27% «  Acloser look at women-anly inclusion shows anly a significant difference between single and
' 1
Married polygamously - 18% TGO RTDUSHY TR Uit it

*  The relationship between marital status and Informal inclusion may be a function of age, status
. and associated networks. Approsimately 50% of single wormen are under the age of 25 Iwhile only
245 10-15% of married women are that voung), and informal acceunts are dominated by older women
Single - .5 42% of women aged 46-55 own an informal account compared to 26% of 18-25 vear olds
2%

«  However, overall, a better understanding is needed of why these effects are emerging and what
steps intervention design can take to increase and deepen women's financial inclusion

1L Ared thus no statistically significant difference between single and polygarmausly
married women ar between monogamcusly and polygamaousty married wormen

Sourres Assessmenit of Warmen's Financial inchusaan 2009 - guantitative sumvey 6 i-_ileFlnh 44
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Formal financial inclusion is driven by higher income, education and trust in
formal FSPs, as well as phone ownership, gender and living in urban areas

See technical repart for detalls on
rethodobngy

. Income, education and trust in formal F5Ps are all strongly positively related to accessing and using formal financial services. Jointly, these factors
explains 0% of overall of the overall possible explained variation in owning a formal account

= However, even after controlling for these (and other factors) men are significantly more likely to own and use formal financial accounts
. Across high income, high education, and formal F5P trusting men and women, there remains a gender gap in formal account ownership

. This is likely partly a result of perspectives among both genders that emphasise the role of men in majar financial decision-making {for which formal
accounts are important)

. Similarly, even after controlling for income, education, and trust, mobile phones are a powerful predictor of formal financial inclusion.

. This effect occurs even when removing mobile money accounts from formal accounts in the analysis, so digital financial services are not driving this
relationship

. Rather, some unmeasured characteristics, such as comfort with technology and formal services, are driving this relationship. Further research
could present powerful messaging opportunities

. Finally, individuals living in urban areas are significantly more likely to own a formal account. Together with informal inclusion findings, this points
to lower commercial viability which drives continued access issues for rural populations.

. The fact that rural populations rely heavily on informal financial services while urban ones use formal services suggest informal services are used
as substitutes for formal ones- particularly by women

. This urban/rural gap is likely driven by higher costs-to-serve in rural areas, combined with a lower density of high-value/volume customers. This
results in lower commercial viability and thus fewer access points for rural populations

apurces Assessment of Women's Financlal Inchuskan 201Y - guantitathve sureey G
[— -
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While income, education, and trust remain crucial to formal inclusion,
several additional drivers emerge, including gender

Sea technical report for detalls on
Driving lack of access

Strongly
associated Assoclated with a very high level of significance [over 97.77% confidence]®:
- Education level: Higher education = more farmally included
\>@5% confidence) - Income level: higher income = more formally Included
= Trust In FSP: high formal trust = more formally included
Aszsociated with a high leved of significance (953 - 99.99% confidence):
- Gender: men are more likely to own a formal financial account
. Phone ownership: owners = more formally included® F
# Rural versus urban: urban dwellers = mare farmally included Formal |"f included- measured as
‘'owning an account with an FSP'
(where only those FSPs classified as
Somewhat associated < Nofactors we tested formal, are included here)
(90-95%)
Mot significant| Age Marital status
HEEHEEIEEE Y Ape at first marrizge Position in household

Control over household finances® Religian

Geopolitical zone

1 Cher 99.99% confidence nterval, the statistical anabysis just buckets these together and mo longer gives a specific number
2. While phone ownership is one of the top ranking deivers, it is influenced by income and education and is rob a “stand alane” core driver,
3. Thesurvey designdid not test agency inifs full complexity, It only tested for a link between exclusion inand contral over household finances

Source: Assessment of Women-s Financial inclusion 2019 - guantitative survey é \-:EQEFI"‘&' 49
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Income, education, and trust jointly explain? a higher percentage of
formal inclusion - accounting for ~70% of variation in access 434
methodology

Relative importance of contributory factors to variation in The role of income, education and trust in
access to accounts - formal inclusion (Percent %) formal inclusion

= Thereis astrong positive relationship between higher

Explained variation income and formal inclusion

= Likewise, there is a strong positive relationship between

VATISUDIT e O formal inclusion and higher levels of education

income, education

and trust =  Similarly, a strong positive relationship exists between

trust in F5Ps and formal inclusion

Variation exlained
by other factors

For men and women this variation Is nearky

identical; 56% for women and 68% for men

‘Explain’ in this case means that these three factors combined, in our model (see below], explain 708 of the vartation in statistical terms; this does NOT mean that for 70% of all formally included
people, the sole reascn for their exclusion isincome, education and trust {and for the other 305 itis rob) because in reality, all fackors matter more or less strongly far individuals

The statistical measure here is varkabion fnanseers o the guestion whether people own an account with g formal FSP, wanation in this wanabie is interpreted as population gegree of formal inclusion

This analysis draws on a model describing our sample population. With a pseude Rsguared of 04508, this model has been determined fo be good fit. Pseudo r-squared: vakues from0.2-0.4 indicate
an excellent model fit according to McFadden,

Given that the sampée size, sampling methodology and the welghts are designed to be national iy representative, signed off by MBS and our

sampling frame was based on the national census data, the results from the medel can b2 considered to be an appropeiate prosy for the naticnal population Q ‘_4} EFInA 50
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Formal inclusion
Gender is an important determinant of formal financial inclusion, even
amongst those with higher levels of income, education, and trust in FSPs

A comparison of formal inclusion by income, education, and trust and gender
(% of population) methodalogy
Monthly Education Trust in FSPs Wamen
B1% 75% W icen
564 &1%
49%
42%
a35%
239 30%
12% 12% 105
<75k 7.5-15k 15 - 35k »J5k MGM Mo Mn Primary Secondary’ Post Triest in formal F5Ps
MG RGN MNGH education  farmal secondary

Women tend to have {statistically significantly) lower formal inclusion rates than men, even at higher levels of income,

education and trust in FSPs, which points to the importance of gendered factors in driving formal inclusion.

= Assesement of Wormen's Financial Inglusion 2019 - guantitative survey 6 QEFIH# i
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As formal accounts are used to manage major financial decisions, part of the
gender gap is explained by women having different roles in those

A comparison of self-perceived role in making major household decisions by education group!

(Self vs self and partner;: Percent %)

Self [l Self and partner

1% Post-secondary L
e [ R education I %
43% Secondary

32% - education . 11%

0% j H
Primary education :
- o
20% Mon-formal }
oo et
ks Ma education :
o I _JE

F3%

8%

S 74%

Across education buckets, women are less likely than men to perceive
themselves as responsible for making major housshold decisions

Bank accounts are viewed as tools to manage larger sums of money, and men
are seen as responsible for managing such sums. Those perceptions and rales
contribute to the gender gap in formal account ownership

This dynamic was reflected in HCD work as well, However, it is unlikely that it
15 the only factor driving the gender gap. Further research is necessary to
identify and understand other drivers

Interestingly, across education levels, the sum of the individuals that believe
they are responsible for making household decisions is substantially larger?
than 100% - reflecting a misalignment across genders on who is responsible
for decisions; or potentially gendered roles in decisions. For example, women
could be on average more likely to be responsible for some major decisions
and men more likely to be responsible for others

L Thebalance of response categories (inaddition to'self and 'self and partrer’) represent various combinations of other people making decisions
anan individuals behalf, e.g, parents; These categories typically make up kess than 20% of overall respondents,

2. By somuch that inmost educaticn levels, it canmot be fully explained by the praportion of people not having a pariner

Soairces Assessment of Womern's Financial Indusion 2019 - quantitative surey

St technlcal raport for detalls on
st hadakagy
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Phone ownership is also a powerful predictor of formal inclusion, but further
research will be necessary to understand why

miethodokagy
» Phone ownership exhibits a positive relationship to owning a formal financial account with a very high

level of statistical significance even after controlling for a range of variables including income, education, and
trust — (this means the relationship is not driven by the fact that, e.g., phone owners have more maoney than
non-phone owners)?

» Owning a phone does not translate to DFS adoption. Our analysis of inclusion in population not using DFS
shows a sustained relationship between phone ownership and inclusion, independent of DF5 usage

« Assuch, phone ownership, in and of itself, is not the driver of inclusion, as implied by phone owners usage
of non-digital methods of accessing financial services. It is however more likely that there are other defining
characteristics common between people who lack access to/do not own mobile phones, and those who lack
access to/do not own bank accounts or other financial products

» Further exploration of these common characteristics/access drivers is essential to understand how best
F5Ps and other stakeholders can convert excluded demographics

] The confidence lewelof this association isa kot lower for overall access or and the relationship s mot significant for Infoomal-only
inclusicnwith phone ownership adding only 2 marginal additional explanatory value 1o exchusion whenadded to the effect of income,
edlucation and trust,

=g

source; Assessment of YWomen = Financial incluslion 20719 = guantitative survey
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A sharp divide between urban and rural ownership of formal accounts points
to the importance of improving the viability of formal access rurally

A comparison of account ownership by gender, rurality of location and type of account

(Percent %)

Urban . Rural

21%

-

Infarmal
only account
awnership

f8H

S5d%

& comparison of informal and formal regressions shows that living inrural areas is
positively related! to owning an informal account while living In anurban areas is
pasitively refated to owning a formal account

Data suggests that rural individuals, particularly women, are substituting informal
accounts in place of formal accounts in rural areas

In rural areas, this is partly a function of the scarcity of access points and the lower
trust associated with lack of familiarity. For women, a greater lack of available time
and discretionary income makes it relatively more expensive to travel to far away
formal access points

The dearth of access paints in rural areas is a function of high costs-to-serve, lower
average rural population incomes, and low density of higher-income customers all
of which contribute to the lower commercial viability of serving these customers

However, the data does reflects a genuine demand for financial services in rural areas
and people in such areas have turned to informal acoounts to manage their money

1. Controlling for other factors, the urban-rural difference is statistically significant for both men and women for formal inciusion
ard just for menwhen it comes to informal-only inclusion (and driven by the strength of the etfect for men, [t is also valid for the
national sample but not for the women-only sample)

Source; Assessment of Women's Fimancial Inclission 20°1% - guantitatinee survey

& o

InA

See tochnleal report for 'detalls on
sl hadology
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Analysis of women's financial activity shows different usage patterns by marital
status, indicating potential opportunities and segments for FSPs

Women overall informal and formal usage (any type of product) within last 20 days
(Percent %)

|« Asis reflected on the left-hand side, the proportion of women reporting activity/usage is highest
amongst monogamously married women, fallowed by single wamen

Monogamously married 67% |+ AL39%, single women are more likely to own formal accounts than monogamously married

women (30%) or polygamously married women (26%), yet they are also more likely than
monogamoushy married women to be fully excluded?

. . ioFi - 2 - :
Polygamously married 519 The n;? jority of single women are young? and comfartable with technology (mare than BO% own a

*  Thisis likely related to higher rates of education amongst the, younger, single women; 646% of

whaom have at least secondary education compared to 48% of monogamously married women and
Single &0%, 35% of polygamously married women

*  Acthissingle generation ages, they may present an opportunity for F5Ps. Better educated than
their predecessors and already more formally included they could be easier to serve than previous
generations

1. This dichotomy may point bowards two subproups amoeng single women: i) younger, more techesavey, highly education and financially
independent wamen using formal services and iilyoung, not-vet-married women with very little financial agency and strong dependency on their
tamily far their finances— probably more excluded

2 This & unsurprising o5 we defired, as per glossary. single as never been married’ which tend to be younger widmen
EFInA 55
e e B
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Gender norms around travel, decision-making, and household roles, restrict

women's access to formal services (mostly found in cities)

Formal financial services are mostly available in urban and peri-urban settings. Lirban areas provide the population density
to make some outreach’ financial services viable. Banks tend to be in urban centres and there are few (legitimate) agents who
visit rural areas. Some urbar women, or rural women that had market stalls, used agents Vthrift people”) fo save weekly
garnings. There may be some opportunity to engage rural men and wamen at scale in local markets, however these markets may
be too infrequent or inconvenient and if they are too small or too remaote, some may not prave viable for providers.

Travel to urban centres is time consuming, expensive usually done by men, if at all. Both men and women are reluctant to
spend their scarce time and income travelling to urban centres unless it is critical. If the need for such travel arises {usually for
business), men will typically go on behalf of the household.

Women can not make most financial decisions without their husband's consent, though they tend to have more agency in
the South, Wamen feel they need the consent of their husbands before making most financial decisions, particularty before
taking loans or making major purchases. We found this norm to be strongest in Minna where, unlike Enugu, both men and
women weren't comfortable with a wife taking a loan without her husband's consent even in an emergency, &g, iIf their chiid
recded medication. Their rationale was that the wife may be unable to repay the loan. However, in both Minna and Enugu,
women generally feft able to save part of their income without their hushand’s consent, though they felt that ideally such saving
would be discussed with their hushands

Most women are content for men to access financial services on behalf of the household. \/ith low household incomes and
maltiple househald responsitlities, wamen are normally content for men 1o access financial services on behalf of the howsshold,
Men's perceived role as heads of the househaold, their typically higher literacy and numeracy skills, and their exposure to the
‘outside world” mean wamen often feel their hushands are the best suited to access services, This potentially contributes to the
gender disparity in access.

These observations emerged through human-centred research that was not conducted on a nationally representative sample but

is helpful in exploring issues that are specific to excluded women,

SourcosAssessmont of Wamen's Fmancial Irchusian 2019 - hruman-centred design research and analysis
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Another possible reason for lack of access to formal services are
perceptions on minimum deposits and documentation/KYC requirements

Many women had misperceptions of bank accounts, financial service fees, and interest:

some excluded women said they did not have accounts because they did not have enough money to necessitate opaning
an account or keep the account operational. Some felt they needed to be able to save over 10,000 Naira per month to
warrant having anaccount, Others varied in their estimates of how much they would need before opening a bank
account, with answers ranging from 3.000-50.000 MNaira. Interestingly, they did not have any robust reasons for these
figures and their estimates seemed to be based on the amounts of money they felt people with bank accounts had, Maost
admitted they didn't have much information about such accounts or know where to get it. Assuming they could
overcome these barriers, they weren't averse to paying bank fees. In fact, most were comfortable with transaction
(deposit and withdrawal) fees of around 5% in exchange for the the service provided, However, some Islamic
respondents were against interest being charged due to Quranic teachings.

Women rarely have National 1Ds or a proof of address, but they often have voter registration cards: Almost no waomen we
met had a Mational 1D or formal proof of address. They reported that such documentation was either not available or
not worth the effort to get, particularly given their illiteracy and the distance from administrative centres. This belief was
also expressed by men. However, both men and women typically had voter registration cards which some men claimed
acted as sufficient identification to set up bank accounts.*

These observations emerged through human-centred research that was not conducted on a nationally representative sample but
Is helpful In exploring Issues that are spedific to excluded women, It is important 1o note that, although these issues were

mentioned by the excluded woman we engaged throlugh HCD, income constraints were noted more frequenthy and more strongly
(fn line with survey findings).

1 According toquanbtabive saneey, oeer F0% af men ard vaomen Fave voters registrabon card, though merare maore ikedy Io possess one
than wiodmen.

Sowrce: Assessment of Warmen's Financial Inclusion 2019 - guantitathee survey and buman-centred design resear ch and analysis
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Understanding the
drivers of exclusion,
profiles of excluded
women, and product
considerations




Our HCD findings are structured in three parts

— —, — =
Insights regarding Example profiles Design considerations
the possible representing key for financial
drivers of the groups of financially products/services for
gender gap excluded women in excluded women
Nigeria
. ) . J L

Note: These observations emerged through human-centred research that was not conducted on a nationally representative sample but is

helpful in exploring drivers and design considerations for financial products and services that respond to the identified needs of excluded
wamen in Nigeria.
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Excluded women tend to have small geographic networks, which limits their exposure to

and awareness of financial services

A life at home and in the village

Women tend to spend most of their fime at home locking after their children and doing chores. Some
work as farmers or have micro-enterprises, but this rarely requires that they leave their house or
immediate community. Others visit their local market to buy food and clothes, but they don't know the
vendors personally, Occasionally, some women take longer trips to visit relatives for family events
(particularly if they relocated when they got married). As such, there are few opportunities for women to

learn abaut financial services, especially since agents rarely visit rural areas or peri-urban
neighbourhoods,

Travel to urban centres is time consuming and expensive

Both men and women are reluctant to spend their scarce time and income on travel to urban centres
unless it is critical that they doso. If the need for such travel ever arises (Usually for business], men will
typicalfly po an behalf of the househald. It is rare for excluded women to travel to urban centres where
they might be more likely to interact with formal F5Ps,

Most womnen visit a church or mosque regularly

All the commaunities we visited were highly religious, with most peaple visiting the local churchor
masque at least once aweek, Women sometimes go to their Imam or Priest individual ly or in groups to
discuss housshold probiems, including finances. They trust the advice they are given and would often
welcome hearing about ew financial servicesin this setting.

Sowrce: Assessment of Women's Flinancial | nclusion 201 % - human-centred destgn research and analysis.

Fig. A typical ecosystem of a financially
excluded woman in Nigeria
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@ Personal experiences illustrate the small geographic networks of excluded women

"l would save in the bank to avoid the hand of the thief and to

avoid misusing it, but going to the bank means using our savings

for transport. There is no bank around here and we don't have
enough anyway."

- Agnes | 38 | Farmer and Palm oil trader | Enugu

"I've heard about loans in other places, but not this community.”

-Rose | 17| Farmer | Minna

These are ohservations based on human-centred ressarch - not conducted on a nationally representative sample but helpful In exploring lssues that are specific to excluded women.

Source: Assessment of Womeans Financial iInclusion 2009 - humean-centred design research and analys:s, G \y_ag:l' EFinA 61
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Excluded women's financial needs, means, and status are often defined by their

relationships with the men in their families

Men typically access available financial services on behalf of the household and, therefore,
on behalf of women

While women often feel they are able to access financial services themselves, they prefer that
their hushands do so on behalf of the household because they (and their wusbands) typically
perceive men as betber able to perform this task. BEeasons cited include the perception that men
are more educated, rational’, and ‘exposed to the world' than women, Although women often feel
they have a better understanding of household finances, they typically feel that they can
represent their point of view in cormversations with their husbands,

Given the weight of household responsibilities, women lack the time, resources, and
orientation to actually use financial services

In addition to other limited resources, women are often time-poor, as they manage household
chares, raising children, and, in some cases, additional jobs. Excluded women spend most of their
time at home, limiting their oppartunities to access and interact with financial services.
Mioreaver, while women may feel nothing is stopping them from accessing financial services
{'negative freedom'), they are fikely to lack the means (time, resources, and orientation) to do so.

it's not the role of men to cook or raise children. The role of men is
to hustie to provide money for the family™

- Solomon | 50 | Farmer | Enigu

My husband makes financial decisions. By marrying him, he
became the head. He wouldn't take any decision that would
jeopardise the family.”

- Hauwa | 20 | Polygamous | Minna

"I married my wife, toking a doughter from her father. 50 | have
the responsibility to take care of her. If anything goes wrong, my
family will be blamed by her and my family, as well as the
community.”

- Ikechunkwin | 45 | Farmer | Enugu

These are cbservations based on human-centred research - pot conducted on 3 nationally representative sample but helpful Inexploring lssues that are specific to excluded women.

SouirceE Assessment of Womern's Financial Inclusian 2019 - human-centred design research and analysis,




Some excluded women own feature phones, but their illiteracy limits usage and they
often rely on their (more literate) husbands for support

Feature phone ownership is high, even in last-mile communities

Almost all women interviewed own a feature phone. They typically use it to call family and closa
friends, but very few were able to send basic text messages or save phone numbers. Given that these
wormen do not move outside the confines of their communities, listen to the radio or watch television,
their mobile phones may represent their primany channel to awider world. This could explain why so
many women prefer to receive financial information on their phones, despite having very low levels ot
digital literacy.

Literacy and digital literacy is low and women often need support to use their phones

Due to low levels of education, most women are unable to read or write, often relying on their
husbands (whao have slightly higher levels of literacy] to meet their basic literacy needs. This can
extend to mobile phone usage with some women needing help to perform basic tasks such as saving
contacts or reading text messages, Despite needing support, mary women expressad a preference
for receiving financial information via calls to their mobiles.

Women are interested in using a mobile wallet

Many women we engaged with in cur HCD research are interested in using a mobile wallet as a way
to save. Assuming there are agents in localities similar to those where they buy phone credit, women
would find using a phone to depasit and withdraw money far easier than using a bank account,
However, the inconvenience of withdrawing money (comparad to keeping cash at home} is seen as
unattractive because they need ta regularty use moneay for day-to-day household expensas,

I use my phone to speak to my family who Ive in o different state.
sometimes | text them to ask them to call me because | don't have
credit.”

- Hindatu | 25| Mather | Minna

*| know what to press to answer [o calll. Ifl need to call my
husband, | know what to dial, but | cannot read the numbers and
letters."

Zahare | 30 | Food trader | Minna | Urban

"I would love a mobile phone saving product. It would provide o
way to save and monitar the amount. | think women in this
community would want a mobile wallet."

-Adumu | 33| Farmer | Minna

These are cbservations based on human-oentred ressarch - pot conducted on 3 nationally representative sample but helpful Inexploring issues that are specific to excluded women.

aource: Assessment of Women's Finangial Inchusion 2019 - human-centred design research and anabysis
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Profiles of excluded women

Based on the data collected from the 55 people we met during our HCD research, we noticed that the adoption of
financial services by individuals is influenced mainly by their socioeconomic status, their marital status, and their
community. By mapping these three variables, five segments of women emerged.

MARGINALISED ANXIOUS EARLY
POLYGAMOUS WIFE BRIDE MICRO-TRADER

These profiles allow the reader/audience to empathise with five key groups of excluded women in Nigeria. However, the profiles

are neither mutually exclusive nor collectively exhaustive and do not weight the significance of difference variables.

. ) G JEFInA | 64
Source; Assessment of Wamen's Financlal Imclusion 2019 - human-centred design ressarch arnd analysis




The marginalised polygamous wife is unemployed, illiterate, and faced with household

tensions around her husband’s resources

B\, RGINALISED POLYGAMOUS WIFE Key insights

Demographic

Late A0k

Lives imnorthem MNigsria

2-3 children

Pluslim

Ifliterate: Grade 10 primary education
Unemployed housewife

Background

The second of her husband's wives, she lives in & larper household compound with her
husband's extended family. Sha spends most of her time looking after children and attending
to household chores. She often has to wait for the first wife to distribute the household
income from their husband before she can buy food and other household items. Sometimes,
she and the first wife discuss better ways to save for their children's expenses as income
doesn't come in regularly. They put aside 50 to 100 MNaira at a time but never accumulate
much as they end up spending these savings on food and other basic household goods
Aspirations

She hopes that her children can go to school and live a better life than she has. She looks up to
her sister-in-law wha s a teacher in the local school.

Sourpe; Assessment of Women's Financiat [nclusion 2017 —human-centred design research and analysis

Polygamy reduces aworman's ownership of her identity as a wife and homemaloer.
Palveamouswives face the pressure of sharing income and househald decision making &
first wife has to deal with having less of her husband's time, attention, and income when
he marries obher wives. The order in which the wives get married determines thesir
priority inthe Marriage.

Financial agency typically depends on the marriage order. The first wife is considered
second-in-cammand o the husband in polygamoas households and therafore manages
the other wives' finances. This further excludes the other wormen from financial decisions
and services, However, sometimes wives in polyegamous marriages work together tobuy
and save, particular ly for their children. This can create financial opportunities that aren't
available to wamen in monogamous marrlages.

Tension and secrecy about finances are more comman In polygamous households.
Tension between the wives 5 cammon as it can be unclear if money allocated by the
husband is being siphoned off by the first wife: Also, trust bebween househald members is
sometimes eroded as some women hide money thesy've been given or earned to maintain
the perception they need more from their hushands

"We feel more financial pressure after getting married. Particlilarty In polygomous refationshins
because the hushband's resources have Eocbe shared by mare people. ™ - Amira | 30 | Mokher

i - -
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The anxious early bride is unemployed, illiterate, and faced with time poverty due to front-
loaded child bearing and other household activities

= ANXIOUS EARLY BRIDE . Keyinsights
| [ Poverty is a key driver of early marriage for adolescent girls and young women.

. 3 0 raphic Families with low incomes and large families are often unable to send their children to
| school, normally prioritising the education of their sons abowe that of their daughters

: Ei:: .EnD:nnhnrn Nigeria (due to perceptions about earning potential). As a result, families can (explicitly or tacitly)
o (daedd :.I-.ild}cn pressura their daughters to get married in order to reduce household costs and, in some
s sk cases, bring new income o assets to the family
| , »  [llliterate:Grade 7 primary education = Women who marry early often find their earning potential limited. In the early years
| »  Unemployed housewire ! of marriage, women are usually expected to bear and raise children as well as take on
new household chores. Women marrying voung, therefore, have less time to develop
Background skills, expariences, and relationships significant to employment, eg., attending school,
she married at 14 because her parents could no lenger afford to send her to school and she lgarning where to buy goods to sl at the market, etc. As a result, thelr short- (and likely
was unable to help with the family farm due to community norms. Whilke they didn't tell her to long-term incomne tends to be lower than that of women who marry later thus reducing
leave, she felt pressure to relieve the burden on her struggling parents. Her parents found her a their ability to save, invest, and take out loans
hissband, but his family lived in the neighbouring state, so she had to move to aplace whereshe S p—TTT e e SETT———
knew few peaple. Within a year of moving, she had her first child and has since had more. She "A lat of women whe drop out of school have no business. Thelr family pressurises them
regularly feels overwhelmed by all the changes and by the responsibility of raising several ko get mervied" - Rose| 171 Farmier | Minna
children.
Aspirations e — — -

"Women face humillation from in-lkaves when they don't have children. The mother-in-
faw will stort pressurlng the son to marry onother wife.”

Rosemary | 18| Pinegpple vendar | Enugu

She aspires to one day start a small business salling bean cakes and fried vams to members of
her village 5o she can send her children to secondary school,

These are cbservations based on human-oentred ressarch - pot conducted on 3 nationally representative sample but helpful Inexploring Issues that are specific to excluded women.

source; Assessment ot Wamen's Financial Inclusion 2009 - human-centred design research and analvsis et e




The stoic widow is typically illiterate, middle-aged, and faced with financial pressures due
to her husband’s death

. SToIc WiDow __ Keyinsights
I | »  Widowed women have more control over financial decisions given their new status

e Demographic as heads of household. Vhilst most women reguire the consent of their husband's to
make decisions and access financial services, widowed women typically have more or

. il 2=

o Livmsin soubivainiigers EVEN canletE aumnn:!n'll',r over household finances, Most pe-:lll:lle alccepl: that widmld
s Hiz2id oldet chitdren women will make decisions on behalf of themselves and their children, although this
s Catholic miay not be the case i they join another household where there is an existing male head
1 ::Ilitﬁat'!:ﬁmde i o el |+ However, they face intense pressure due to their declining income, social capital
L Srmer

and security. Ac men are typically the primary earners of household income, widaws
can experience significant financial pressure when becoming the sole provider for their
famity. In addition, their household may lose the relationships and social capital held by
their husbands, limiting their earning potential and straining their financial safety net

= — =

Before her husband died, she was a housewife who focused on raising her children and
occasionally helped her farmer husband sell produce at the local market. But now, after his death,
she is the head of the household and the primary provider of incame for her family, Helped by her
eldest son, she manages the farm and recently started a food trading business to diversify her

income. She often feels alone and vulnerable, partly because her family's social netweark was "When two people do things tegether, it is better. Now | am alone. When |
targely dependent on the relationships her husband kept. Her faith in God keeps her going in the lived in Adamawa [with my husband], | had an account with First bank. Now |
most difficult tirmes. have nothing to put in there. It Is common for women whose husbands have
Aspirations died to be asked for sex in return for marriage or money. | would occept hefp if

Shie would like to expand her food trading business by buying more stock and selling at larger any man approaches me without asking for sexual advances,”

markets, but she's struggling to save enough money. She hapes that her son will become a skilled - Nkirulea | Farmer | Widow | Enugu | 34
carpenter and support the family in the future as she can no longer afford his school fees,

These are observations based on human-centred ressarch - notconducted on a nationally representative sample but helpful Inexploring issues that are specific to excluded women.
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The ambitious micro trader is typically an illiterate market women in her thirties who
finds fulfillment in trading household commodities

= AMBITIOUS MICRO-TRADER =4 Key insights

Demographic

#id 305

Lives innorthern ar southern Migeria
Has 1-3 children

Muslim or Christian

lfliterate: Grade 10 primary education
Market trader

- % = = &8 W

Background

The first of her husband's wives, she started market trading once her children started school
and she had a little more time during the day. It wasn't typical for women in her community to
sall goods at the market as most women were expected to stay at home, However, her
husband grew beans and she was always complimented for the bean cakes she made, so she
decided to start a bean cake business. Mow she sells bean cakes i her village and the two
neighbouring villages. She doesn't own a pot so she has to rent one from a neighbour at the
costof 300 Maira per day.

Aspirations

She'd like to expand her business, potentially by working with her sister-in-law who lives in the
compound, Her first priority is to buy a pot because the daily rental costs are eating into her
profits.

Women in the South are more likely to be expected to work. Men in Enugu wers
more likely to expect their wives to work than men in Minna, They felt women should
cantribute to household income, whereas men in the North had lower expectations and,
citing religion, tended to consider some jobs, such as farming, only suitable for men.
MNanetheless, women in Minna took a wide range of jobs, including farming and running

micro-businesses, g, trading, food vending, and hairdressing

Women are often expected to set-up and manage micro-enterprises, Husbands
regularly expect their wives to contribute to household income, typically through trading
foodstuff or food vending. Men (particularly in the MNorth] often consider trading as a
Temining” or ‘peity’ activity associated with women, while they are more interested in
manual labour such as farming and building or in holding positions of leadership in their
commiLnity

Vocational training and skill building is seen as an attainable aspiration when
academic schooling seems out of reach. Some women, especially thase with higher
levels of education (e, secondary school), aspire to build their own or their children's
vocational skills through training. Older women who earn oo little to afford schaool for
their children send their children to informally acguire skills in vocational occupations
such as tailoring or carpentry

These are chservations based on human-oentred ressarch - not conducted on 3 nationally representative sample but helgful inexploring issues that are specific to excluded women,

Lowrce: Assessment of Wamen's Financial Inclusion 2009 - ruman-centred design research and analysis:
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The entrapped farmer is typically an illiterate middle-aged farmer, living in southern
Nigeria and aspiring to scale up her food production business

— AMBITIOUS MICRO-TRADER = I
I

Demographic
s Mid30s
] Lives insouthern Migeria
. 2=4 chiidren

" _athaolic b
. lliterate: Grade S oprimary education
s  Farmer

Her husbard inherited three acres of Rndwhen his father died, The Family Bas been growing cassava

ard corn for decades, but the rairy season has been starting later and later eachyear and yields haws
dropped. She spends each day working en the farem, and, after harvest, she poes with ber friend to .
the local market to sell the produce. There are only a few harvests during the year, and money gelbs

wvery bight before harvest. As such, she and her husband are forced Lo sell their produce skraight

away, when prices are lowest because other farmers in the area are selling the same crop.
Consequently, she isn't able ko save.

Aspirations
Bhe'd like to cpen a small shop in the village to penerabe year-round income. Alzo, she'd love ko store

her corn 50 they aren't forced to sell immediately after harvest as this could increase the price by
50%.

ey insights

Women farmers aspire to sell at a commercial level, but their land size and
economic capacity limit them. The women farmers that we spoke to had small tracts
of land and so did not have very large quantities of farm produce to sell at scale. Many
expressed a desire to plant cash crops or scale up their current produce, but they did
not have the economic means, knowledge, or markel connections to do so

Women farmers, (who sometimes are also traders) often make by-products from
their crops to preserve and sell later to supplement their limited farming income.
Women farmers use left-over produce to make foodstuff that they can preserve for
future sales and with which they can supplement their farming income during market
days. It is common for a woman farmer to make fried yams from yams, bean cakes from
beans, 'garri’ from cassava, or palm oif from their trees and sell it in the market

Allotted market days limit the capacity of rural farmers and traders to sell all their
produce, so many women farmers diversify their income through food sales or
farm labour. Women farmears in Enugu rely on market sales for income, but market
days ocour onhy & few times per week. |n many villages, they ooour once every four
days. This drives womean ta perform farm [abour or make and sell foodstuff to generate
additional income. It is common for women farmers to face financial losses because
their farm produce goes bad Bebween market days

These are chservations based on human-centred ressanch - pot conducted on a nationally representative sample but helgful inexploring issues that are specific to excluded women,

Lowrce: Assessment of Wamen's Finanoal Inclusion 2019 = human-centred design research and analysis:




Excluded women want to save in more structured ways, particularly to support their

children
Informal savings groups ("Esusu") aren’t a good fit for most financially excluded Most banks seem completely out of reach for savings needs due to
women perceptions of the literacy and numeracy skills required and due to the travel

The concept of community savings groups is widely understood, as most women have i

heard of or experienced either rotational savings or group savings to buy non-perishable Many women we met believed banks were safe and reliable places to keep their
foods in bull However many women don't join these groups because: {i) they feel they money, They were gware that thelr existing savings strategies (often keeping
don't have enough money, (i) the proups dom't exist in their community, (i) they don't money. in a box at home) were rudimentary and they wanted more structured
hawve the commaunity’s trust needed to join the group, or (iv) they don't feel they have the wiays to increase the amount they saved so they could achieve their financial goals.

knowdedge and literacy skills necessary to take part. In addition, many cammunities have Bank accounts were seen as one way to achieve this as they encourage holders to

heard stories of group leads running away of losing’ the money. cammit to saving in effective ways. However, many women felt they lacked key

Many women would like help saving more effectively, particularly for their children literacy or numeracy skills to open and manage an account. Furthermaore, most
¥

women felt they couldn't afford the fime and money it would take to travel back
Women rarely see the need for bank accounts (they don't feel they have enough money el Forti bo the bk,

to warrant the hassie) and rarely feel confident enough to take on debt. However, many
women save small amounts at home each week for their children. These at-home savings
stratepies often: (i) fack strocture, (i} are not tracked, (i) are not guided by any specific
goals or target amounts, and {iv] end up being used to cover miscellaneous household

"I'd be interested in Joining a savings group. Making a

costs. Mast women we met would lke more help saving in structured ways, particulariy commitment to that type of group will make me disciplined
for their children's health or education. In addition, most women feel they have the because | won't always have access to the money™
agency to save independenthy, wheraas they'd normally reguire their husband's consent Rase | 17 | Farmer | Minna

to take out a loan or open a bank account.

These are cbservations based on human-oentred ressanch - not conducted on a nationally representative sample but helgful inexploring issues that are specific to excluded women,
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E,. Some women want greater access to credit, but struggle to find attractive options

Seasonal farming incomes do not align with regular savings or loan payments

BAost people living cutside of urban centres rely on farming for their prirmary source of income. Crop farmers can
expect income windfalls between one to four times a year with horticultural farmers harvesting maore regularly
than staple crop farmers. Financial services that reguire repular {weekly or monthly] payments often don't make
senae when farming is the primary scurce of household income. Hlowever, loans, in particular, could help farmers
increase their income by allowing them to: (i) purchase better or more inputs, (i) increase their vield, and (iii) pay
househiold expenses around harvest time so they don't have to immediately seil crops at the lowest prices

Some households borrow from friends or family

With informal and formal loans highly uncommon, households typically borrow small amounts from friends or
famity when necessary. These loans are interest free and usually flexible with regard to repayment. Motably,
these loans tend to be small and are mostly used to cover day-to-day expenses (eg. food, rent, school fees, or
medical attention) mot business costs orinvestments (e.g, farm inputs or cooking pots)

Most women don't take loans because they worry about being unable to repay them

Most women we talked to said they weren't interested in taking loans because they feared they may not have the
capacity to repay them, The few that took loans did so informally, borrowing fram family or friends on favourable
terms eg, no interest, flexible repayment, or accepting labour as repayment). However there were some
wiomen, particularly those owning micro-businesses, who were interested in taking formal loans to help expand
their businesses

These are observations based on human-centred ressarch - notconducted on a nationally representative sample but helpful In exploring lssues that are specific to excluded women.
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Some women are ambitious, but need help launching businesses or supporting their
communities’ growth

Most women aspire to have enough capital to launch or scale a business

When asked about their ambitions for the next few years, most women said they would like to launch or
scale a business. The most common idea was to open a small community shop, Other ideas included food
processing, hairdressing, and expanding the family farm. They felt they could achieve these ambitions with
the right financial support, but most women preferred to have significant professional advice [eg, with
sizing the market) before taking out a loan. Comwersely, some women aspired to build skills or pursue
further education so they could enter fermal employment {even though that is usuaily perceived as an
‘uncomman’ route for people like them).

Men and women ‘invest’ in their community via reciprocal models of contributing to community
EvEnts

Comimunities come together {often at a community building on the village head's property) for funerals,
weddings, births, and naming ceremanies. Normally, each housshold is expected to contribute Financially
to the host famity. This is a form of investment which can be returned when contributing households wish
to have their own events, but the terms of participation are often informal and dynamic,

“I would like @ loan to get a pot le cook yams in for my business, Currently | pay 500 Nalra a day to rent a pot worth around
10,000 Naira. I'd like a loan to buy a pot, then to pay 500 Naira a month over a 2 year period for the pot.” - Hadiza | 50| Yam

wendor | Minao

These are ohservations based on human-centred ressarch - not conducted on a nationally representative sample but helpful In exploring issues that are specific to excluded women.
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Women often trust and rely on religious institutions and community-based, in-person

communication for information a

Women have a high level of trust in religious institutions

tany women attend church or mosgue at least once per week.
This is one of the few places outside of theirimmediate
cormmunity that they regularly visit. Further, they trust these
institutions and the people in them and often go to them for
advice, While the feasibility of such a solutionwould need to be
explorad further, women were interestad in religious
institutions acting as platforms fromwhich to learn about and
potentially access financial services, eg. Islamic bank, church
savings groups, et

Community based platforms also offer an opportunity to
increase awareness

In close proximity to women's homes, community meetings
could be used to increase awareness of financial services
across large communities, lnaddition to information sharing,
community-based platforms can be used to further sensitise
men to the household benefits of women's financial inclusion.

nd advice

Source; Assessment of Wamen's Financlal Inclusion 20019 - human-centred design

sqearch and analysis e g T
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Whilst low
income and
education levels
limit inclusion
across Nigeria,
regulation
focuses on
financial system
stability limiting
necessary
innovation

Source: dssessment of Womens Financial inclossom 20159 - intervieses: and earierwork (n the contest of an WNFELS rewiewe angd refresh

Macro-economic
context

Regulatory
context for
financial services

Low income and low access to secure, well-paying jobs lower the economic power of both
men and wormen and limit their ability and willingness to pay for financial services

Lower general education (literacy and numeracy) hampers their income-earning potential
and thus their ability and willingness to pay for financial services. It also limits their
understanding of financial products and FSPs

Migeria's regulations for mobile money / DFS is a bank-led medel and, until recently, only
included licenses for Micro-Finance Institutions (MF|s), different levels of Micro-Finance
Banks (MFBs}, DMBs (Deposit Money Banks), and MMOs {Mobile Money Operators)

Unlike some other countries, this model does not allow MMNOs [Mobile Netwark
Operators) to provide mobile money services independently:.

Agency banking has two regulatory characteristics that impact the business model:
= Agents cannot be exclusive

= Fees for agency services are regulatorily prescribed and cannot be adjusted for
different settings

Despite an overall interest in DF5, the Nigerian government has not yet digitised public
payment flows (incoming and outgoing) at state and local levels

Recently, a new license category of Payment Service Banks (PSBs) was introduced. Its
effects are as yet unknown as the first licenses are yet to be awarded
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ThE current = In the current regulatory and macro-economic environment, FSPs do not deem the business case to further extend their
products and services to drive greater financial inclusion, to be sufficient:

context limits + Most DMBs have substantially more attractive (more profitable and less risky) business opportunities in their current

thE EummEﬂ:lal client portfolio that, given the low level of macro-economic saturation of the financial sector, offer opportunities for
* =12 further growth

viability of 2"

d . » f I = Even those DMBs that focus more directly on excluded populations, rely on donor support and on the support of
Fiving forma concessional finance (such as financing windows from the CBN and NIRSAL loan guarantees) to expand and sustain their

fi nancial service provisions

inclusion *  The incentives for formal FSPs (other than DMBs) to employ “high volume, low cost” models that could meet the needs

2 ' 4 of underserved populations are not sufficiently aligned:
PHTTIEU'HF'?' n »  Because digitisation can reduce provider costs, DF5 models may be most suited to serving these underserved
rural areas papulations whao often have demand for financial services but a low ability and willingness to pay

»  Howewver, for actors that are currently allowed to operate these services (DMBs and MMOs), the lack of big ‘anchor
flows!, such as fully digitised government to public (G2P) and public to government (P2G) payments, means there is
insufficient critical mass even for basic money transfer and Cash In Cash Out (CICO) services to warrant investment
in the set-up and upkeep of (agent) infrastructure outside of densely populated urban centres

= MNOs, which have anchored these services in other geographies, are excluded from doing soin Nigeria

*  This business case is even harder to get right in rural settings where demand is lower and operating costs tend to be higher, whilst
apency fee regulations do not allow for pricing differentiation. The number of people in rural areas with sufficient income levels to
afford formal financial services has not reached the critical mass necessary for F5Ps to extend their reach. Most products targeting
wormen are limited in reach to urban populations only, illustrating this challenge

* Lack of agent exclusivity tends to cause agent operators to shy away from setting up new agents, making it harder to initiate
momentum. While still at a nascent stage, the collective initiative from banks to develop a shared agent network seeks to address this
IssLUe
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DMBs’

recognition of

theilack of “If we were able to do business in oil

business case & gas and T-bills, we would do that

was a kE'f Inﬁlght instead of all this hard work on

E.Eli ned from the underserved segments - we would
takehold not have to work so hard and take

stakenoiaer “We do not have any products so much risk” - Nigerian FSP

Interviews targeted at women because we do
not see a clear business case todo
50, and do not have access to data
that would demonstrate such a
business case” - Nigerian FSP

Source: Assessrment of Women's Financial Inchision 2019 - intery jews é g EFinA 77




Pockets of
innovation show
promise but the
lack of extension
outside urban
areas confirms
structural
challenges

Access (Diamond) Bank “BETA" savings account

. Realising that women prefer the flexibility and convenience of informal solutions (e.g., ajoo or esusu) over
formal solutions, Diamond Bank partnered with Women's World Banking, Visa, and EFinA ta roll out a
simplified savings solution called "BETA' iMigerian pidgin English for "better’) targeted at low-income P
shopkeepers and market women in Lagas, Nigeria S access

. To appeal towomen, BETA merges key features of both formal and infarmal financial services as follows:

* Informal: Low cost solution provided at the doorstep of women by agents (known as ‘BETA friends’), reguiring no minimum talance,
operated withaut hidden fees, and requiring minimal KYC {accounts can be opened with a photo and basic info capiured vizan agent's
maobile phone). This solution utilises an agent network recruited from the women's communities bo reflect their preference for taking
fimancial adwvice from frieinds and family

= Formal; Safe and secure banking, customer service support, and access to ATRMs, POS terminals, and other access points

. Since the product launch in 2013, over 700K accounts have been opened by men and women. Within six months, the female clientele
grew from 32% to 41%, USD1.5M was collected in more than 38K accounts {a quarter of which were opened by previously unbanked
customers), and V4% of accounts recorded more than one transaction per month. However, the product was not extended to rural areas

First Bank of Nigeria “FirstGem"” product

. First Bank's 'FirstGem” praduct targsts women exclusively. Account holders are provided with advice on how 1o
access government concessionary 1oans designed for women (eg, the CBM's NGMNZZ20B MEME Intervention
Fund), Furthermore, they are given access to workshops on women's empowerment, business skills training,
financial advisory services, and tinancial literacy programmes

b FirstZem comes with two options: savings acoounts and current accounts. Both are designed to serve women at all income strata including
professionals, entrepreneurs, SME owners, traders, and artisans. The minimal opening deposit is kept low (NGN 1K for savings accounts and
MGMNI0K for current accounts), there are no maintenance charges for the savings account, and both accounts can be operated with
internationally acceptad cards

. Since its |aunch in December 20164, FirstGem has encouraged over 10K women to build 2 savings culture, The product has not been
extended torural areas

Source; Consultative Group tooAsssst the Poor (CAP) First Bank of Migeria. ﬁ HJ}EF'I’I#
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Therearea
few ongoing
developments
that look
promising but
commercial
viability is yet
tobe
confirmed

(>

Shared industry
initiative

Regulatory
innovations

(cp))

Structural
incentives

Collective collaborations focused on developing solutions to jointly overcome barriers that are
too big for any one individual stakeholder. Examples include:

* Inlinewith the NFIS, Migerian banks launched an initiative to build a joint agent network. It is
too early to tell whether this will overcome the lack of commercial viability around agency
banking

*  Abank and a mobile network operator collaborated to create Diamond Yello, Whilst millions of
accounts have been opened, the lack of broader acceptance of such innovations (e g, by
merchants) makes it hard to fully realise the potential

Regulatory innovations to support economical banking structures that lower the cost-to-serve
and reach unbanked and underbanked segments. For example, the introduction of the PSB license
apens opportunities for new entrants into the space who do not have access to typical high-return
opportunities due to license constraints and lack of access to markets. Such entrants can operate
from a lower cost base and dedicate themseives to underserved segments. This holds promise, yet
the Indian example gives cause for caution as most payment bank license holders returned the
licenses due to unviability.

Developing structural incentives to extend reach to unbanked and underbanked population
segments, for example, through earmarked concessional funding, mobile collateral registry, lower
collateral requirements, loan guarantees, and publicly-paid-for infrastructure. While such incentives
improve the business viability, lack of insight into cost structures on one hand, and into custemer
segments sizes, and customer ability and willingness to pay on the other, make it impossible to
determine whether this will tip the balance toward commercial viability,

Souree; Moum Project moms; Assessment of Women's Fnancial [mckusion 20175 - interviews G HJ}EF'I'I# 79
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A better
understanding
of underlying
business
dynamics
would help the
sector identify
opportunities
and drive
innovation

Concerns and questions

*  Poor understanding of customers due to
insufficient data, including:

»  Customer needs and anticipated usape
patterns

«  Customer willingness and ability to pay and
for which kinds of services

= Size and distribution of segments

= Provider costs and potential for cost savings
through economies of scale

*  Toreach commercial viability, the prospect
of serving these groups needs to be
sufficienthy attractive

»  Thecut-off point for this will differ by
provider, as their cost structures (including
capital costs), commercial alternatives, and
risk-return expectations will vary

= However, a potential for cost savings may
exist in the sector, which could be realised
by collective investment or
public/philanthropic incentives

Implications for supportive initiatives

MNate: In order bo assess comemercial wiability, F5Ps may need to share commercially sensitive nformation.
Therefare, appropriate safeguards will be required.

Spgrce; Assessment of Wiomens Finandcial Inclusean 20159 = intery swes

*  Tapinto existing research to highlight core findings, for
example, the recent work an The Hurman Account has
identified and sized six different customer segrments

*  |dentify existing knowledge gaps and conduct research
to close these. This is likely to include:

* Customer ability and willingness to pay and for
which services

=«  Geographic distribution of segments including
assessments of density

*  Opportunities for collective cost savings
{through industry, public/philanthropic action)

*  Inconjunction with F5Ps, determine the cut-off point
for commercial viability so as to:

= Determine which collective investments should
be prioritised based on those that have a high
likelihood of tipping the scale to viability

*  Helpidentify structural constraints that policy
{such as G2P/ P2G digitisation at state and local
levels) or regulation could overcame

«  Allocate FSP resources to assess their costs and
business models and to demonstrate their
irvestment in inclusion
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[Recap] A set of core levers drives the gender gap and differences amongst women in financial

exclusion, informal-only inclusion and formal inclusion

S5ee technlcal report for details on

methodology

Low levels of income, education, and trust in FSPs are the most important factors driving financial exclusion (explaining ~60% of the variation). The rural-urban

diffarential in overall exclusion is equally explainad by these factors. Rural populations are not excluded because they are rural, they are excluded largely bacause they have
lower levels of income, education, and trust in FSPs,

Low levels of income, education, and trust in FSPs also strongly impact the gender gap in financial exclusion - yet they are gendered in nature. For both genders, low

levels of income, education, and trust in FSPs are dominant drivers for exclusion and since wiomen have lower levels of income, education, and trust in F5Ps than men, they
are also important drivers of the gender gap. Although the impact of gender on financial inclusion is not statistically significant in and of itself, many of the factors that drive
inclusion are general ly known to be strongly gendered.

Income, education, and trust in F5Ps remain significant but have lower impact on informal-only exclusion and other factors matter as well. lointly, income,

education, and trust in F5Ps explain 40-45% of variation in access to informal-only products. Key insights include:

L

A greater proportion of women in monogamous marriages relies solely on informal services when compared with single women

Informal-only inclusion is not linearly related to income. VWhilst the lowest income category (probably too poor overall] and the highest income category
(seldomly relying solely on informal services) are less likely to rely solely an informal services, there's no significant difference between the ather income
categories

Informal-only inclusion is positively related to lower education levels, which explains part of the gender gap.

Women are more likely to trust informal FSPs than men, explaining (along with the effects of lower education) why women have higher informal-only inclusion
then men

Income, education, and trust in FSPs are even more significant drivers of formal inclusion, yet other factors also remain relevant. Jointly, income, education, and trust

in F5Ps explain 70% of the variation in access to formal financial services. However, even after controlling for these factors;

Women are more likely to be excluded from formal financial services. Key drivers hare may be conservative socio-cultural gender norms, which could also
explain the higher likelihood of women in the Morth to be excluded compared to women in the South;

Ownership of a mobile phone is a powerful predictor of formal financial inclusion;
Individuals living in urban areas are significantly more likely to own a formal account

Sources Assesement ab Wamen's Financial Inciusson 2019 - guantitative sundey G -...J-ﬂj" EFinA

- — e HR

82




The key levers must be addressed in order to build demand and, thereby, encourage supply of
the products and services needed to drive inclusion

Addressing demand alone, or supply alone, will not deliver target inclusion outcomes. Education, income, and trust in F5Ps must all be
addressed to activate women's demand for financial services. Active demand incentivises the supply of products and services essential

to financial inclusion.

KEY FACTORS INFLUENCING DEMAND FOR FINANCIAL SERVICES
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Women have lower levels of income, education, and trust in FSPs than men, but we do not know
why nor what it would take to viably serve them

Women have substantially lower levels of monthly income, What we do not know - and the key questions to i

education, and trust in FSPs than men' (% of population’) be answered to design the right interventions
Men Women
<7.5 k NGN What are the underlying (gendered) drivers for the gap in education and income?
. _ Given the unexpected findings, not all guestions are answered. A deeper
7.3 15k NGN understanding of the factors driving women's lower income and education is
15- 35k NGN Al
What drives trust in F5Ps and why do women have lower levels of trust than men?
=35k NGN wWe know that one in three women do not trust any financial services, compared to
————————— one in five men and that pecple who rely solely on informal services, trust informal
No education F5Ps, while those who use formal accounts, trust formal F5Ps. However, many
questions remain. For example, is trust & precursor to usage or does usage result in
Mon-formal i)

trust? Given that the role of trust is particularly pronounced in access to and usage of

Primary 245 financial services, further work is needed to understand how best to build and sustain
trust in financial services

Sechndary 37 What are the effects of other significant factors such as mobile phone ownership
Post secondary 11% and monogamous marriages? For example, are phone owners more comfortable with
____________________________________ techinology and the formal economy? Are monogamously married women maore
80% Trust in at 9% respected in the community and hence more able to access informal services? Further

least one FSP research is required to understand and interpret the interrelationships between such

_ significant factors and financial inclusion in order to design the right interventions
20% Do not trust FSPs A1%

1. Sorme percentages do nol tatal 100% due Lo rounding. Respondents who did not ke [27 cases] ddid not declose [14 cases) ara noll included - out of atotal of 2457 survens

& hingethis rescarch was not designed to determine the drivers of income and education {and the gender gap within thoss), we cannct relisbly estatlishwhat factors contribute to the gap
obsarved, Attampls to make such deductions from the data collectad in this research would 1Ead to maccurate results as we did not include a full range of possible drivars inthe research

Sauroe Assesament ol Wesnen's Finapcial inclusion 2019 - guanhzalive sursey G '\.‘Eg}EFlnA




Key interventions focus on creating demand and the viability of serving it, by
improving income, education and trust & reducing cost-to-serve

1 'S

Prioritv intervention: Undertake activities or interventions that will increase women's income, education level, and/or trust in FSPs!, This is the first
step in generating demand for financial services.

In parallel. explore options for improving the commercial viability of serving financially excluded women, even in the absence of improved income,

o education, and trust in FSPs?. A concerted effart is needed to (i) determine the gap in commercial viability, (i) understand the scope of the opportunity in
terms of the sizes of different segments, their needs, their willingness and ability to pay, and what they are willing to pay for, and (i) identify opportunities for
cost reduction through joint initiatives and economies of scale.

As the answers to these questions will vary partially by FSP, given differences in cost structures and strategic alternatives, close collaboration with providers
will be crucial. Taken together, an understanding of these aspects will enable stakeholders to: (i) determine the binding constraints (i) prioritise interventions
and innovations and (i) determine what is sufficient to tip the balance’ towards commercial viability {and if not, how much subsidy will be needed and/ or
what increase in livelihood is needed to overcome that).

Such innovations and interventions may take the form of collective (industry) action, individual provider changes, or shifts in palicy and regulation. For
example:

= Making regulation provider-independent in order to allow MNOs to venture into DFS as more of a core activity
= More appropriately aligning incentives around agency banking
* Fully digitising G2ZP and P2G payments to provide anchor demand for DFS

1. Cnecoukld alsa karget intome, education, and trust in F5Ps across penders as 3 tide that rises all boats'. However, whilst increasing women's inclusion, this may also
wideri the gender gap because it may benefit men more thanwomen, The highiy-gendered nature of these elements makes it hard to develop effective
intervertions onincome, education, and trust in F5Ps that equitably benefit bath genders unless women are the explicit focus from the start

prust in FaPs, As the explanation shows, we cansider this ta be less sustainable and possibly less effective bt stakeholders may opt to do this given their mandate

2 Thiswould be for those stakeholders that choose to provide products and services msmediately rather than target the underlying driviers of income, education, and Q
or their desire to not leave the current generation of excluded women 'behind’.

JEFinA | 85
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Key interventions focus on creating demand and the viability of serving it, by
improving income, education and trust & reducing cost-to-serve

2] |

o immediate efforts to improve commercial viability will not reach all women. Some will remain excluded until bigger shifts in viability are
realised through the increase in levels of income, education, and/or trust in FSPs; further innovation; or saturation of more attractive
opportunities for F5Ps. For Stakeholders who choose to focus on providing financial services/products to these groups now or those

that choose to focus on segments that are likely to remain excluded in the medium-term, the following considerations are essential;

» Continued subsidy will be needed until these segments become commercially viable

« Offerings must be relevant to the unbanked female population (and not just be aspiraticnal), meeting them ‘where they are’ with their low
levels of education, income, and trist in FSPs

* Designing for lasting impact is key: where possible, products and services should be designed such that they contribute to increased levels
of income, education, and trust in FSPs

Q JEFInA | 86
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The gendered nature of and interactions between income, education and trust in FSPs must be
understood to optimise interventions

588

'&
2%

Develop an in-depth understanding of the drivers of the gender gap related to income, education, and trust in
FSPs. Our prevailing insights suggest that low income and education, and lack of trust in FSPs have a strong and
strongly gendered effect on financial exclusion and are consequently the most important levers to pull when aiming to
improve women's financial inclusion. However, this study was not designed to determine the drivers of income,
education, trust in F5Ps, or the gender gap within each’

Pay special attention to the interaction between the various drivers and factors to appropriately identify which
are the core elements to target. Many of these factors and their drivers are interrelated and share complex
interdependencies. This makes it hard to distinguish cause from effect and to understand which elements of the
system to target. To optimise intervention design, it is crucial to properly understand the entire system at play. That
will be critical to designing appropriate interventions that focus on the binding constraints

Develop data-driven interventions. Using insights from the two steps above, develop appropriate interventions and
tailor current efforts to specifically address women's needs, Where no data exists, collect evidence in order to
optimise design before replicating or scaling up interventions

ok We only assessed drivers for trust in F5Ps ba a limited degree. As a result, we cannot reliably establish the impact of the factors that we did

wioild be anabytically incomplete and could lead to incorrect results.

measure on irntome, education, and trust in F5Ps. Because other potentiathy major factors were not measured, any assessment of this effect
SEFInA 87
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When seeking to understand these gendered and sociocultural factors, their
explicit contextual nature needs to be understood in-depth

= Gender is a sociocultural construct. Unlike biological sex, pender is a social construct that determines the tasks, roles, and functions attributed to men and women,
For example, 'sex’ means that women give birth to children; ‘gender’ means that women are the primary childcare providers

= Gendered social and cultural norms are highly contextual. Two thirds of the 781 million illiterate adults in the world are women. In some cultures, obstacles such
as early marriage and pregnancy force girls to drop out of school, In others, religious extremism’ prevents girls from attending school, For example, in the past, the
Taliban has stated that girls education is contrary to Islamic law. In January 2019, it issued an ultimatum to the Afghanistan government to remowve all male
teachers from girls' schools, To date, 400 schools have closed for ‘security reasons. Meanwhile, in Uganda pregnant girls cannot attend schools [(by law) and
despite national legal challenge, South African individual school governing bodies have also banned pregnant schools from attending school or writing exams

= The specific gender norms and drivers of these norms impacting women and girls in Nigeria are not fully known. For example, in Migeria 44% of girls are married
before the age of 18 and 18% are married before the age of 15. We know that early marriage interrupts girls’ education and ability to realise income generating
opportunities. A& number of programmes aim to address the specific sociocultural obstacles to girls’ education in Migeria. For example, the Girls Education
Program works within schools to address [nfrastructure challenges and works in the wider community to raise awareness of the synergies between girls'
education and poverty alleviation

=  Addressing gendered norms is a complex process that requires an inclusive approach to address multiple symptoms and context-specific root causes.
Stakeholders must understand the spheres of influence that drive lower income and education for women including context-specific community norms,
household norms, financial markets characteristics, and policy choices. Interventions must then be developed that are fact based and relevant across these
spheres of influence. Specific, contextual understanding is needed to identify and understand the gendered norms at play in Nigerial<

1 Relevant data can be foured, amomgst athers, in 50 has georgetown. editwp-tontentthe mes enspsimage e index- 700 7 pdf which includes comparisons with
other countries, This scurce provides data vet mot a more in-depth understanding of interconmections ar drivers,

2 Gagen the Fact that this research has effectively questicned fundamental assumptions, these are not necessarily Al replaced with a new set of "answers”, & mare in-
depth understanding is needed of same of the factors and their effects and specifical by af some of the underhying, gendered drivers of these primary factars.

Source: Swiss Agency for Development and Cooperation; Mations] Buread of Statistics and UMICEF 20046 17 Women Advocates’ Besearch & Documentaticn Centre; The

Girls' Eduication Programme (GEF] & dedivered By LINFCEF e parcnershipsith the LK Department for international Develapment (DFID) and the Gosernmeant of Migeria,
Girte Education in Migeria 20 1<, The British Council bew York Times, May 201%, hbbos:Sosnane mpti mies, comy 200 %0502 1 dwor idd asiaf ealibanegirls-schoobs html QEFH'I.& BE
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Design & execution of existing programmes should address core binding constraints to
commercial viability or deliberately choose to subsidise

From...

Invest in the
~development of rural
financial services
infrastructure to
overcome lack of access

To... Example

* Recognising that rural finandial services infrastructure projects are not “silver bullets” to unleck financial
inclusion and that the fundamental constraints of low education, income; and trust in F5Ps must first be
addressed before the benefits of interventions such as rural infrastructure can be fully realised

Understanding the degree to which innevations in rural infrastructure can overcome the lack of commercial
viability without increases to levels of income, education and trust in F5Ps and dentifying the extent to
which these factors are binding constraints and how such constraints could be overcome to structurally
shift viability by:

* |nnovating to unlock opportunities to lower the cost of serving financially excluged women, for
example, through DFS, which would likely reguire a significant shift in the current regulatory
landscape In Nigeria or

Realising social impact (as opposed to commercial viability) by subsidising investment in rural
financial services infrastructure in areas where evidence confirms that lack of infrastructure matters
as a core binding constraint {i.e, where women trust FSPs and, hence, would use them if they were
available in close proximity)

Choosing NOT to prioritise rural financial services infrastructure where it is not a core binding constraint or
where no realistic amount of investment can drive commercial viability




For specific stakeholders, we offer insights into offerings that create value-add for excluded
women given their ambitions, needs, and preferences

Examples of relevant financial products and services for excluded women
Types of stakeholders (based on expressed need but not tested for commercial viability)

*  Family oriented financial products and services. For example. joint family
accounts for household spending or savings, particularhy where multiple people
have a stake in household finances

Commercially minded providers that want ; ;
f ﬁ ; excl *  Structured savings solutions to support women to save effectively as they
m” m Fl'i i udl |H:.'E:ﬂ“ g m' lmmej lrtnllalﬁll'ﬂ et their competing daily needs

atﬁactlvefnrthmﬂtn fl,‘.l.ti.'l.’i on *  Formal payments systems as a means of formalising prosocial paymentsina
way that emables the tracking of contributions and the creation of transparency

to help ensure participants receive some return on their contributions

=  Financial products that enable widows and traders to manage business
purchases and savings

Phitanthropic providers that want to fnl:l..'ls +  Structured group finance services that link farmers and traders to capital
thgir resources on Emmg thggg women and markets o they can expand their businesses, increase revenue, and access
now efficiencies

=  Dfferings that leverage existing community structures to build trust and
rapport between women and FSPs by promating and delivering financial
services and teaching the corresponding skills needed to utilise them

These ideas are based on human-centred research and are inspired by the needs and ambitions of excluded women bt they have not been tested for commercial viability.

Please see Annex for additional detall ohexamples of relevant fimancial productfsenices for exclided women Q EFInA a0




CBN, EFInA and others can guide/manage the Fl ecosystem and generate knowledge to identify
& address the underlying drivers of the gender gap
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Map the current drivers, interlinkages, and interventions
across stakeholders

Generate and manage knowledge to develop a baseline of
information required to address the gender gap

Promote and drive learnings across interventions and
stakeholders to improve alignment and encourage collective
action

Guide stakeholders who are looking to address the gender
gap by implementing new interventions/expanding existing
interventions including but not limited to innovative FSP
offerings and government/regulatory initiatives

Connect initiatives and stakeholders to improve synergies
and scalability

Deepen understanding of the link between women's (ecanomic)
empowerment and financial inclusion, to ensure a focused approach to
addressing the interplay between barriers at a sociocultural, market, and
infrastructure level

Expand upon the deep and nuanced understanding of factors driving financial
excluston, specifically, the gender gap in income, education, and trust in F5Ps.
Regularly refresh the data

Quantify the key elements, for both supply and demand, that determine the
viability of serving excluded/underbanked women, such as: customer needs,
segment characteristics. customer ability and willingness to pay, and F5SP costs
{both capex and opex, including opportunities for economies of scale and jaint
savings)

Build and expand a case library of insights and a catalogue of interventions
linkad by financial exclusion factors and impact

Propose and build metrics and methods for measuring impact

Build a knowledge base regarding what data to collect and how to collect it in
order tounderstand exclusion, drivers thereof, and to design interventions

Identify priority interventions with differing levels of funding, appetite, and
perspectives on commercial viability for public, philanthropic, and private actors
seeking to address the gender gap

G <JEFinA | 1
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To advance financial inclusion, stakeholders need to improve income, education, and trust in FSPs; understand
how to address other significant factors such as mobile phone ownership; and identify new approaches to
determine and improve the commercial viability of serving excluded/underbanked women.

Stakeholders seeking to realise social impact by serving excluded women before their segment becomes
commercially viable must:

» recognise that such efforts will require subsidisation until these groups become viable and understand that
viability is dependent on increased levels of income, education, and trust in FSPs and reduced costs-to-serve

» ensure that the offering is relevant given the segment'’s low levels of income, education, and trust in FSPs

o
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Annex: product opportunities
and considerations and
additional details on
methodology

7
[ Details on product opportunities and considerations J

Additional details on study methodology
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The opportunity areas, presented in the next few slides, were developed through our discussions
with excluded women. As noted earlier, most of the women we met lacked awareness of financial
services and so found it challenging to suggest solutions. The identified opportunity areas are
suggestions only, based on our understanding of women's financial pain-points and needs. We make no

claim that these opportunities are based on specific or explicit demand, have been rigorously tested
with potential users, or are commercially feasible/viable.

p .
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Family oriented financial products and services

Men lead household financial decision-making, but women are
knowledgeable about family finances

Women's financial identities, behaviours, and environments are strongly rooted in and driven by the family unit. There may be opportunities to engage the
family unit more directly in order to drive women's use of new financial services and products. Examples of family oriented initiatives include:

» Joint family accounts: For families in which men are the primary financial decision-rmakers, there may be ways to formalise women's financial irnvolvernent
without disrupting existing hierarchies, for example, by creating joint or sub-accounts for household spending and saving. The value proposition for this
solution could be strongest for those in polygamous marriages where multiple people have a stake in household finances

* Funeral remittances: Funeral costs in Enugu (and likely other Christian areas) are high, often hundreds of dollars. Extended family and friends are expected
to contribute to these costs, though they often live in different parts of the country. As such, there may be some opportunity to set up simple and/or
termporary accounts to send or receive contributions, Such products could potentially be enabled through mobile money

* Farm loans: Most farming families lack sufficient credit to buy guality inputs or to delay sales of their produce until times when they can get higher prices.
While such loans are likely to be accessed by the male head of household, they can still improve the financial health of the household as a whole. Financial
solutions alone are likely to be insufficient - quality inputs need to be available and farmers need to have the right knowledge to achieve higher vields and
higher prices for their goods

Behaviour change approach

Dy

rg jrrationally comfortable with the status quo.We propose using existin igage women whose financial behaviours are largely

Maote: These observations emerged throwgh heman-centfred research that was not conducted on a nationally representative sampde but Is helpful in explorng issues that are
specific toexcluded women. The identified oppartunity areas are suggestions based on our understand of women's financial pain-points and reeds. We make na claim that
these opportunities are based on specific or explicit demand, have been rigorously tested with potential users, or are commercially Feasiblafviable

Scurce; Assessment obWamens Financial Inciusion 2019 = human-centred design research and anaiyels Z‘:'”—::j_E_Fln.ﬁ'




Structured savings solutions for women

Women struggle to save effectively while trying to meet their competing, daily needs

Wiomen often save some money at home (in a box or drawer) to deal with larger costs or emergencies. However this approach is not typically guided by specific
savings goals or regular contribution pians. Most women say they would like support to save in a more intentional and structured way. They hope this would
allow them to achieve longer-term financial goals like paying school fees for their children or saving ta buy a cooking pot to avoid high pot rental costs. They
believe more intentional and structured solutions would realise tangible improvements to their existing savings behaviour (rather than reqguiring them to learn
new fimancial concepts or access new services), Moreover, such improvements could lay a path toward more sophisticated financial products, both by improving

financial literacy and by providing a2 maore formal data point on which to conduct credgit scoring. Examples of products designed to structure and improve
women's financial behaviours are:

« Structured savings training and tools: \We recommend bundling and sequencing financial training with corresponding goal-setting. commitment and

tracking tools, Eventually, offerings like layaway savings products could encourage wormen to actively direct and sustain their savings behaviour in ways
that are relevant to their needs

* Mobile wallets: Mobile wallets could enable convenient cash transfers as well as third-party credit scoring. Interactive Voice Recognition {IVR) might be
used to support and encourage illiterate women as they navigate and use such products

Behaviour change approach

Powerty and income scarcity drives pr over-valuation of today's needs and desires over those of tomorrow. By enhancing basic s WIOUT, women can meet their

most pressimg arnd salient short-term goals whilst maintaining the intrinsic motivation reguired to sustain the use of more scphisticated financial progucts for longer-term goals

e bl

Mote: These observations emerged through human-centred research that was not conductad on a mationally representative sampde but is helpful in explorng issues that are
specific toexcluded women. The identified oppartunity areas are suggestions based on our understand of women's financial pain-points and reeds. YWe make na claim that
these opportunities are based on specific or explicit demand, have been rigorously tested with potential users, or are commercially Feasiblafviable
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Formal payments systems as a means of formalising prosocial giving

Women actively engage in prosocial giving to family and community members in times of need

In various Migerian communities, it is common for men and women to engage in prosocial giving, making centributions to pay for social events such as
funerals, births, and weddings, despite having very low incomes, These prosocial customs are prevalent in most financially excluded women's |ives and
therefore could be leveraged to increase formal inclusion, for example, by:

* Formalising prosedial giving: Given that financially excluded women rely heavily on community members for advice and welfare, there may be
opportunities to formalise giving through community welfare funds or digital payment platforms that allow participants to make or receive
contributions. This has the benefit of tracking giving and creates transparency to help ensure that participants see some returns for their
cantributions, |n addition, through research and prototyping, such products could be tailored to focus on the giving/receiving activities in which
financially excluded women maost engage

Behaviour change approach

The communities that excluded women [ive inare complex in that, despite their |

irths, and weddings. As such, we recommend formalising

and (il) engage excluded women,

Mote: These observations emesged through hurman-centred research that was not conducted on a nationally representative sample but s helipful in exploring issues that are
specific toexcluded women. The identifed opportunity areas are suggestions based on our urderstand of women's financial pain-points and reeds. Wie make no claim that
these cpportunities are based on specific or explicit demand, have been rigorausly tested with potential users, or are cormmerciably feasiblefviable,
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Financial products that target widows and traders directly

Widows and traders often make household and business decisions
independently of their husbands

Widows are the primary decision makers in their households and women traders can generally manage business purchases and savings without the
approval or participation of their husbands. These two profiles have a uniquely high level of financial agency compared to other excluded women. This
presents an oppartunity for direct engagement in financial services, with examples including:

* Maobile wallets or micro-accounts for widow-led households: \VWidows are typically the sole financial decision-makers in their households. As such,
products such as mohile wailets or (micro) bank accounts may appeal to them, Furthermore, due to their relative financial agency, financial
products marketed toward this profile will likely gain more traction than those aimed at other excluded women

* Digital payment systems for traders: Micro-traders currently rely on cash to buy and sell goods, This can be insecura and difficult to track. Digital
payments, supported by mobile wallets. could present a good value proposition for suchwomen

Behavlour change approach

Heopl: re likely to bulld trust and fidenc dress their specific personal needs, Because people are likely to think positively about the groups

with which they associate, there are opg

Mote: These observations emesged through hurman-centred research that was not conducted on a naticnally representative sample but s helipful in exploring issues that are
specific to excluded women. The identified oppartunity areas are suggestions based on our urderstand of women's financial pain-points and reeds. We make na claim that
these cpportunities are based onspecific or explicit demand, have been rigorausly tested with potential users, or are commercially feasiblefviable,
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Structured group finance for farmers and traders

Women traders and farmers lack capital and market linkages to grow their businesses

Many women traders and farmers lack capital to expand their businesses and/or access efficiencies to increase revenue, Their lack of buying power often
translates into relatively high unit costs, Furthermore, smallholder farmers are typically unable to attract larger buyers to purchase higher quantities of
produce. There could be opportunities to address these issues in parallel by supporting women farmers and traders to farm groups with which to save,
access credit, buy in bulk. andfor sell to new customers. Two examples of this approach are outlined below:

= Formal savings and credit to support women traders' bulk purchases: As trading is one of the most common income-generating activities for
women, there may be opportunities to support the formation of buying groups (trading groups 'Esusu’) that: (i) buy in bulk together to realise
economies of scale, (i) attract group liability koans, and (jii) collectively save to purchase group-owned machinery, e.g., food processing or by-product
machinery, allowing them to capture a higher proportion of the final product value

*» Co-op savings and/or payment accounts for women farmers: Cooperative farmer groups, particularly those targeting women, could enable
savings gained through bulk buying and could potentially access larger buyers through aggregation. Such cooperatives could also attract credil
through group liability loans or could formalise savings and payments through digital payments and group savings accounts

Behaviour change approach
People underestimate the time, cost, and risk associated with adhering to sawv ngs plans [ie to thair low incomes, excluded women find it difficult to save while MINE 10 keep up Wi th

peting household costs, We recommend using an approach that combiines familiar financial practices ('Esusu’ savings) with group networks pach would increase

women's solidarity; ease the burden of individual planning, and increase the effectiveness of savings.

Mote: These observations emerged through human-centred research that was not conducted on a naticnally representative sample but s helipful in exploring issues that are
specific toexcluded women. The identified opportunity areas are suggestions based on our understand of women's financial pain-points and reeds. We make nao claim that
these cpportunities are based on specific or explicit demand, have been rigorausly tested with potential users, or are commerciably feasiblefviable,
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Promotion and delivery of financial services and corresponding skills through existing
community structures

Women often rely on in-person communication for information, which is typically
channelled through religious institutions and community meetings

Because group identity can have a direct impact on decision making and behaviour, we recommend communicating and building a rapport with the most
marginalised women through their existing community structures and trusted community influencers. Two examples are outlined below:

* Religious institutions: For many women, ane of the few places outside of their immediate community that they regularly visit, is the church or mosque
that they attend at least once per week. They trust these institutions and the people in them and often go to them for advice. While the feasibility of
community-enabled solutions needs to be explored more deeply, women were interested in seeing religious institutions act as platforms from which they
could learm about and potentially access financial services, e.g., Islamic banks, church savings groups, etc

* Community meeting-based financial literacy training: As a popular channel, community meetings could be used to develop financial literacy across
large populations of excluded men and women. Indeed, training modules could focus on women's inclusion specifically by sensitising men and other
stakehalders to the benefits and practical steps reguired

Behaviour change approach

Group identity can have a direct impact on decision-making and behaviour. We recommend reaching the most marginalised women through the social groups that they

frust and with which they are most famifiar,

Mote: These observations emesged through human-centred research that was not conducted on a naticnally representative sample but s heliphul in exploring issues that are
specific to excluded women. The identifeed opportunity areas are suggestions based on our understand of women's financial pain-points and reeds. We make nao claim that
these cpportunities are based anspecific or explicit demand, have been rigorausly tested with potential users, or #re commerncially feasiblefviable
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Annex: product opportunities
and considerations and
additional details on
methodology

Details on product opportunities and considerations

[_Additiﬂnal details on study methodology _]
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Through our quantitative research, we made discoveries that question fundamental
assumptions and provide implications for next steps

=  Fullysequential set-up

«  Starting with desk research, expert interviews, and joint working session to develop guantitative survey and outline of HCD work
LIraginal pean »  Planned focus of survey on quantifying gender gap and identifying drivers and planned focus of HCD on more in-depth and haolistic
and set-up understanding of the reality for excluded women

*  LUsing results of quantitative survey to refine the set-up of HCD work, allowing to probe further

*  Project Management Team most engaged - gender advisory team involved with a few high-level comversations

e e S e e e e i o O G e s e o o o o o o o . e o O O A S S e e e e o o e

=  Desk research, expert interviews, and survey design as planned {sequentially and signed off by PMT)

= Much more extensive, deep, and lengthy quantitative research: initially planned to take 1-2 weeks, this phase ended up lasting almost 2
months with increasing levels of depth, statistical rigour, and exploration of different hypotheses and analyses - largely driven by
unexpected findings in first analysis, which pushed us to “follow the trail” with additional explorations

Activities as «  Human-Centred Design (HCD) running largely in parallel to quantitative analysis, which did not allow us to explore the later

realised aguantitative findings in our HCD research

*» Heavier and more frequent stakeholder engagement including additional iterations and extensive workshop time with the PMT,

inclusion of a larger team of colleagues from the Central Bank of Nigeria {CBM) beyond core PMT, more in-depth engagement of
BMGF providing detailed feedback and more frequent and detailed engagement with the gender advisory team

=  Comparison of our findings to other studies to find complementarities and differences, which in turn inform future research questions
« Highly rigorous quantitative findings around overall exclusion as well as both formal and Informal inclusion, allowing to identify and
prioritise interventions across various stakeholders
An in-depth understanding of the lived reality of excluded women through HCD yet without a full exploration of the context and
implications interaction of more unexpected findings from our guantitative analysis - as many of the findings crystallised after the HCD research
was completed
Additional knowledge gaps to be closed. Given the fact that this research has effectively guestioned fundamental assumptions, these
are not necessarily all replaced with a new set of ‘answers. & maore in-depth understanding is needed of some of the factors and their
effects and specifically of some of the underlying, gendered drivers of these primary factors
e _.g‘.' EFinA 103
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Global Findex, EFInA A2F survey, and this study show some different findings for which an
exact rationale has not yet been identified

Global Findex findings by gender EFInA Access to Financial Services survey Assessment of Women's Financial Inclusion
{% of population) findings by gender survey findings by gender
(% of population) {% of population)
! Financially included Banked e | Have formal acoount
e W Financially excluded 33 aE B Formal otier % I Have informal only

B1% - Financially excluded

- Imfaarrmal andy
- Flnancially excliuded

2017 2017 men

Women

201%: 201%: men

Women

Differences are likely due to differences inquestions and classification which needs further exploration,
= Global Findex included only some categories which other surveys classify as informal indusion, as part of inclusion® and has some other categories classified as excluded
+  We have considered a number of factors to try and explain the differences between AZF and Assessment of Women's Financial Inclusion Survey 2019:

sampling methodology and weights computation was aligned with the Nigerian Bureau of Statistics (NBS) in both surveys

Labelling or categorisation of financal providers did not cause any bias betwesn the two studies

& breakdown of the data by zone and gender shows that formaland Informal access as well as exclusion are either consistently lower or higher inour study across all the
peopolitical zones. Since the direction of the difference across the geographies is consistent, the difference s not driven by the data from any one zone in particular

& breakdown of the language inwhich the guestionnaire was administered. AZF and our survey were administered in various languages = inroughly simifar proportions. Thus,
differences in language proportions between the surveys is not likely to have caused a difference inunderstanding of certain concepts or terms in the questionnaire between men
and women, and therefore unlikely to have influenced the levels of financial inclusion between men and women

2 Global Findex measures "account ownership”, referring bo having an acoount at a bank or at another type of financial institution, such
as a credit union, a microfinance institution, a cooperative, or the post office (it applicable), or having a debit card intheir own name.

Source: EFIn® Aocess to Financlal Servioes iniigera 20108 Survey; Global Findek Database 2017; Assessment ot Wamen's Fenancial
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As part of our work, we also sought to understand how our findings relate
to other relevant studies

Other relevant studies taken into account Key insights and challenges

World Bank: Poverty Reduction in Nigeria in the Last
Decade, 2014

Various CGAP reports/articles, including:

*  Fintechs and Financial Inclusion, 2019

+  Enhancing Financial Inclusion for Women in Nigeria,
2016

Various GSMA reports/articles including;

*  The Mobile Gender Gap Repart 2019

Spotlight on Nigeria, Delivering a digital future, 2018

«  GSMA Highlights Policy Reforms to Lift Nigeria's
Economy, 2018

Harvard Kennedy School: A Tough Call: Understanding

barriers to and impacts of women's mobile phone
adoption in India, 2018

We have drawn a few insights from the Woarld Bank report, as further evidence of women's
loweer income and education, particularly for Morth vs, South MNigeria

Howewer, since our findings did not evidence the drivers of women's lower income and
education and because the drivers identified by the World Bank for women's lower income
and education did not focus on those drivers as they relate to financial inclusion, we refrained
fram quating their findings

These resources covered a different scope from our work, making it hard to incorporate
findings directly. CGAP work focused primarity on the opportunity of DFS to drive greater
financial inclusion

Chur findings are largely aligned with CBN s findings (quoted in the Enhancing Financial
Inclusion for Women in Migeria, 2014, article)

Mote: We were not able to find the repart containing 'a review/synthesis of global evidence
about financial inclusion’

These resources covered a different scope from our work, making it hard to incorporate
findings directly, Specifically, they focus on the mobile gender gap and opportunities for
digital {not financial inclusion)

I particular, the Mobile Gender Gap Report is limited in terms of how well the specific gaps
are understocd, as the study does not distinguish between barriers by gender or by strength
of {statistical) association and interaction

This employs aquantitative approach using correlation/association analyses and control
variables inorder to make sure the right conclusions were drawn {for exampie,
‘empowerment matters, even alter accounting for income’)

Howewer, it is not specifically related to financial inclusion nor Nigeria, making it hard to
identify the degree towhich our findings align and/or how to incorporate their findings
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