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A EFInAn collaborationwith CBNinitiated an awarenessampaigro increasethe level of mobile moneyand agentbankingawarenessn

Nigerig this will ultimately improvethe understandinguptakeand usageof mobile moneyand agentbankingin Nigeria

N

EFInAand CBNengagedEnentisCommunicationd.imited,a PRorganisationto championthe implementationof the first phaseof the

campaignn KadunaandKano

>\

Theawarenesampaigrheldin the followingLocalGovernmentAreas(LGAS)

i o KadunaStatec ZariaLGAand KauruLGA
o KanoState¢ TundunWadalLGAandKiruLGA

A Theactivitiescoveredinclude
o Radioshowandairing of the campaignjinglein selectedradio stations
o Visitationto the communityleaders marketassociationsandreligiousleaders

o0 Marketstormsanddistribution of stickersandflyers
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Radio show(Phon# programmg and airing of the campaign jingle in selected radio stations
Visitationto the community leaders, market associations and religleaders
Market storms and distribution of stickers arfigers

B erero Il

!Yanmasaral\/larket Storm

OnTuesday, July 3, 2018, the awareness campaign team comprising dEEIBAFinancial Services Providers and Cﬂ'msultantlﬁnentis) conducted a
imarket storm/activation at Yamasaramarket inKauruLocal Government Area of Kaduna State. Wiagket isone of the biggest maize markets in Northern
'ngerla The market provides a meeting point between srhalder farmersand offtakers It is located ifrKauruLGA which has a distance of about 150km
lfrom Kaduna cityand has boundary with JoBhe populatiorare predominately smatholder farmers and petty traders. The city has active economic
activitiesbut with limited access to financigkrvicesas ithas only one bank. I

iThe community membersomplainedof longqueues and irregular network services at the bank branch, which have discouraged them from using the bank
berwces Thewere happy with the awareness campaign and were desirous in embracing the Mobile Blmhé&gentservices. The operators signed up.
:customers on the Mobile wallet, opened bank Accounts and recruited agents

:SabonGari Market, Zaria
IOnWednesday July 4, 2018, the awareness campaign team conducted market storm/activ&edroaGariMarket. The Market .
'|s located at Zaria LGA which is about 75 km fkadunacity. The Market iigwith a lot of economi@ctivities. Thoughthere are banks in theity of Zarlal
the community membersO2 YLIX  AYSR 2F 2y 3 | dzS dz$rey werigamazédsby theyhiyriad df findnéiaDproaludis a!hd)ééﬁlee@'
Idlsplayed by the operators, most of the people signed uphenmobile moneywallet, opened banks accounts and registered as financial services agqnts
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The following activities were carriedut:
C Radio showPhonein Programme) andiring of the campaign jingle in selected radio stations

C Marketstorms and distribution of stickers arfigiers

KiruLGA
On Tuesday, July 10, 2018, the awareness campaagm conductedh market storm/activation aKirucommunity inKiruLocal Government Area of Kano
State.Kirucommunity is about 150km distance from Kasity. Community members aggredominantlyfarmersand pettytraders. Thereis no presence !

of abank inKiruLGA. Report from some members of the community is that two banks that were present in the community in the past closeuwidown a
customers could not recover their funds. This led to lack of trust in the uptake of new innovative financial productsimes $et are being proposed:

by Financial Servicésoviders ThoughAgency Banking is new kKirucommunity, the people accepted the idea as they understand that their money; will
be accessible whenever there is need for it. They also find comfort in the fact that the Agents will be familiar peopl&edmmunity. Themembers |

of the community were happy with the awareness campaign and were desirous in embracing the Mobile Money and Agent $eroppesatdrs '
signed up customers on thaobilewallet, opened bank Accounts and recruitagents.It is important that Operators carry on with the awareness
campaign in order to have a wider reach, this would also build confidence in Agency Banking among membemsohtirety.

TudunWadalocal Government, Kano

not attractive due to long queues at the ATM centre and within the banking hall i
Most members of the LG that were interviewed are aware of agency banking as there are a few agents around the markéd.thhethes are happy |
to carry out their financial transactions at Agent locations rather than a bank branch becaum®/ehience. Themembers of the community were !
amazed by the myriad of financial products and services displayed by the operators, most of the people signed up onghdodepilvallet, opened !
banks accounts and registered as financial senagests. i
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